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THIS  WEEK  ON  THE  WEB 

Exclusively  on  editorandpublisher.com ... 

“Stop  the  Presses”  Columnist  Steve  Outing  thinks  i 
newspaper  Web  sites  need  to  go  on  home-page 
diets.  He  talks  to  Internet  usability  experts  who 
think  most  sites  are  far  too  cluttered.  Simplify 
and  get  lean! . . .  Newspapers  love  the  movie, 
but  ignore  the  real-life  Bloody  Sunday  drama. 

See  Greg  Mitchell's  take  under  Oct.  28  on  our  i 
“Headlines”  page. ...  Joe  Strupp  spent  last  j 
week  at  the  Associated  Press  Managing  Editors'  | 
annual  meeting  in  Baltimore.  Read  his  Oct.  i 
22-24  daily  reports  on  the  “Headlines”  page. ...  | 

Also  sights  for  sore  eyes  are  all  the  winners 
and  honorable  mentions  in  E&P’s  third  annual 
Photos  of  the  Year  contest.  ! 
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GRANDMOTHER  OF  ALL  BATHES 

1MADE  COPIES  OF  JeFF  MeREDITH’S 
“Shoptalk”  column  (“The  rejection 
rant,”  Sept.  30,  p.  62)  for  my  students 
as  an  example  of  what  not  to  do.  Meredith, 
at  the  ripe  old  age  of  24,  is  upset  he’s  been 
out  of  Indiana  University  for  a  whole  year 
and  he’s  writing  for  a  big-city  technology 
magazine  rather  than  a  big-city  newspaper. 

Meredith  whines  that  hiring  editors 
don’t  take  the  time  to  read  his  clips  all  the  I 
way  through.  Maybe  his  stories  aren’t 
compelling,  don’t  get  to  their  points  quickly 
enough,  or  aren’t  very  good.  On  the  other 
hand,  maybe  his  stories  are  very  good,  and  i 

it’s  his  attitude  that’s  the  problem.  In 
explaining  why  he  doesn’t  wish  to  pay  his  I 

dues  at  a  small-circulation  paper,  Meredith  i 
writes,  “I  don’t  think  age  will  necessarily  j 
make  me  any  better  than  I  am  now.” 

No,  but  e.xperience  will.  As  someone  who 
started  at  a  less-than-10,000-circulation 
paper  25  years  ago,  I  learned  the  value,  and 
values,  of  sm£ill-town  journalism.  I  learned, 
among  other  things,  that  when  I  wrote 
something  stupid  about  a  college  athlete, 
his  grandmother  would  pay  a  visit  to  my 
desk.  Humility  comes  quickly  that  way. 

Attitude  and  experience.  They’re  indis¬ 
pensable.  Perhaps  Meredith  needs  to  adjust 
one  before  he  is  able  to  acquire  the  other. 

DAVE  WADDELL 
PROFESSIONAL-IN-RESIDENCE 
Department  of  Journalism 
California  State  University,  Chico 

INSIGHT' IN  SAN  FRANCISCO 

So  THERE  HAS  BEEN  ANOTHER  RALLY 
for  the  San  Francisco  Chronicle's 
Stephanie  Salter  [“Second  rally  is 


held  for  Salter,”  Sept.  30,  p.  48],  and  she 
still  is  to  be  gone  from  the  Op-Ed  pages. 

So  her  financial  loss  is  our  brains’  gain. 
But  the  Chron's  imperious  attitude  — 
“Rallies  can’t  change  our  decision”  —  is 
what  the  only  paper  in  town  can  get  away 
with.  There  is  no  place  for  readers  to  go 
except  the  ghost  that  is  now  The  Examiner. 

The  Chron  must  have  a  sense  of  satisfac¬ 
tion  when  its  readers  rally  over  something 
they  have  read.  Just  don’t  rally  on  the 
Chron  steps  where  you  can  scare  the  horses. 

LEONARD  PASS 
Stockton,  Calif. 

ON  THE  MIDDLE  EAST 

Ahmed  Bouzid’s  claim  of 

American  journalism  bias  in 
favor  of  Israel  (“Room  with  one 
view,”  Sept.  23,  p.  26)  was  an  indirect 
compliment  of  American  media.  Thank 
you.  Evidently,  our  country  is  blessed 
with  intelligent,  talented,  and  logical 
writers  and  reporters. 

Mr.  Bouzid  fails  to  recognize  that  one 
side  intentionally  targets  innocents  with 
homicide  bombers  while  the  other 
accidentally  harms  civilians  as  it  seeks 
terrorists  who  are  behind  the  bombings. 

Perhaps  American  journalists  truly 
comprehend  who  is  the  arsonist  and  who 
is  the  firefighter.  Mr.  Bouzid  suggests 
there  is  a  moral  equivalency  between 
the  two  parties  and  that  the  conflict 
should  be  reported  as  such.  To  his 
dismay,  American  journalists  evidently 
understand  the  difference. 

WILLIAM  H.  POLLACK 
PRESIDENT 
Pollack  Broadcasting  Co. 
Memphis,  Tenn. 


50  YEARS  AGO  — 

NEWSPAPERDOM*^  FROM  EDITOR  &  PUBLISHER 


NOV,  1,  1952: 

Candidate  Eisenhower  is  being 
supported  editorially  by  67.34% 
of  the  daily  newspapers,  with 
80.24%  of  the  total  circulation, 
and  candidate  Stevenson  is  being 


supported  by  14.52%  of  the 
dailies,  with  10.88%  of  the  total 
circulation,  according  to  E&P'% 
final  pre-election  presidential  poll. 

A  hurricane  struck  Cuba  last  week 


on  the  country’s  “Newspaperman’s 
Day.”  President  Fulgencio  Batista 
was  to  have  been  host  to  newsmen 
at  a  reception  at  the  Presidential 
Palace.  But  all  such  affairs  were 
canceled  because  of  the  storm. 
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tire  pains  ai  big  papers, 
bni  ii'siiaieisewbere 


Despite  tough  economic  times, 
many  publishers  cite  increases 
during  latest  ABC  reporting  period 


BY  LUCIA  MOSES 

Many  of  the  nation’s  top  dailies  will 
show  circulation  gains  in  the  forthcoming 
Audit  Bureau  of  Circulations’  FAS-FAX. 
Stronger  retention  efforts,  along  with  the  use  of  ABC 
rules  allowing  them  to  count  bulk  sales  and  deeply 
discounted  subscriptions  as  paid  circ,  proved  to  be  big 
pluses  for  publishers. 

For  newspapers 
generally,  though,  the 
continued  squeeze  on 
marketing  dollars  and 
other  factors  kept 
growth  modest  at  best. 

Circulation  con¬ 
sultant  Rich  Randles 
predicted  that  overall 
daily  circulation  will 
be  flat  or  up  slightly, 
with  Sunday  down 
about  0.5%.  More 
newspapers  are  offer¬ 
ing  long-term  sub¬ 
scription  discounts, 
which  should  help 
their  weekday  num¬ 
bers,  but  on  the  Sunday  side  single-copy  price  hikes 
and  the  Net’s  growing  popularity  have  taken  a  toll. 
Classifieds  are  a  big  Sunday  paper  draw,  “and  with 
a  lot  of  that  being  readily  available  through  news¬ 
paper  Web  sites  as  well  as  others,  I  think  that  that 


www.editorandpublisher.com 


,  has  [had]  a  little  bit  of  an  impact,”  Randles  said. 

I  On  the  positive  side,  the  Hearst  Corp.’s  San 
I  Antonio  Express-News  will  report  an  increase  of  3.9% 

!  daily,  2%  Sunday,  in  the  FAS-FAX  covering  the  six 
I  months  ended  Sept.  30,  due  out  Nov.  1.  Scott 
I  Frantzen,  vice  president  of  circulation,  credited  the 
:  gains,  in  part,  to  the  addition  of 1,200  sales  locations 
:  and  more  aggressive  selling  and  retention  efforts. 

I  The  Columbus  (Ohio)  Dispatch  boosted  its  circ  by 
I  3%  daily,  1.4%  Sunday,  with  the  help  of  retention 
!  tools  and  a  variety  of  home-delivery  pricing  models, 

!  said  Circulation  Vice  President  Robert  Bolone. 

Retention  programs  also  have  paid  off  for  Belo’s 

-  7%c  Dallas  Morning 

News,  where  circula¬ 
tion  grew  by  more 
than  2%  daily  and  1% 
Sunday,  with  a  steady 
chum  rate,  said 
Robert  W.  Mong  Jr., 
president  and  general 
manager. 

Many  publishers 
seem  intent  on  mov¬ 
ing  away  from  dis¬ 
counting  circulation 
while  advertising  rev¬ 
enue  is  languishing. 
An  exception  is 
Knight  Ridder,  which 
has  rolled  back  prices 
in  several  markets  to 
i  promote  circulation  growth.  The  strategy  is  meeting 
with  some  success:  The  Fort  Worth  (Texas)  Star- 
Telegram  was  up  3.6l%  daily  and  0.39%  Sunday,  with 
help  also  from  bulk  sales;  The  Kansas  City  (Mo.)  Star 
was  up  1.30%  daily  and  0.58%  Sunday;  and  The 


REDEYE'NAKES 

ANEBIEIUliy 

Five  days  ahead 
of  schedule, 
the  Chicago  Tribune 
launched  its  youth- 
oriented  tabloid 
RedEye  Friday  by 
distributing  for  free 
several  thousand 
copies  of  a  paper  K 
hopes  young  adults 
aged  18  to  34  will 
be  willing  to  buy  for 
a  quarter  starting 
this  week. 

By  jumping  the  gun 
on  its  announced 
plans,  the  Tribune 
beat  the  Chicago 
Sun-Times  to  the 
street.  The  Sun-Times 
will  launch  its  own 
youth  paper  this 
Wednesday,  Jaclene 
Tetzlaff,  the  paper’s 
vice  president  of 
marketing  and  pro¬ 
motions  confirmed. 
She  would  not  com¬ 
ment  on  reports  that 
the  Sun-Times  prod¬ 
uct  will  be  named 
Red  Streak  and  be 
sold  in  the  afternoon. 
RedEye  is  published 
on  the  morning  cycle. 

To  the  north, 
Gannett  Co.  Inc.’s 
Lansing  (Mich.)  State 
Journal  last  week  also 
rolled  out  its  own 
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version  of  a  youth- 
targeted  paper,  Noise. 
The  free  weekly  is 
betting  on  entertain¬ 
ment-heavy  content, 
magazine-style  graph¬ 
ics,  and  writing  with 
attitude  in  its  quest 
for  young  readers. 

-  MARK  FITZGERALD 

THREEBEAT 

MEET 

Three  newspaper 
companies  beat 
analysts'  estimates 
for  third-quarter 
earnings  last  week 
as  a  result  of  better- 
than-expected 
newspaper  and  TV 
revenue  as  well  as 
lower  costs. 

Belo’s  earnings  per 
share  (EPS)  jumped 
to  25  cents  from  1 1 
cents  a  year  ago, 
after  adjusting  for 
goodwill  amortization 
expense,  as  TV 
revenue  shot  up 
18.4%.  Newspaper 
advertising  revenue 
declined  1%,  an 
improvement  over  the 
previous  quarter. 

Lower  newsprint 
and  interest  expenses 
helped  power  a  36% 
jump  in  EPS  at  the 
McClatchy  Co.,  to  71 
cents  from  52  cents, 
adjusted  for  goodwill 
amortization  expense. 
Ad  revenue  rose 
1.9%  after  a  flat 
second  quarter. 

Pulitzer  Inc. 
surprised  with  higher- 
than-expected  retail 
and  national  ad 
revenue  and  lower- 
than-expected  costs. 
EPS,  adjusted  for 
goodwill  amortization 
expense  and 
excluding  nonrecur¬ 
ring  items,  rose  to  45 


Miami  Herald  was  up  1.06%  daily  and  1.58%  Sunday. 
The  parent  company  is  betting  on  replacing  the  lost 
circ  revenue  with  ad  revenue  as  market  share  grows. 

Hit  hard,  however,  were  papers  serving  markets 
heavily  reliant  on  tourism,  where  the  travel  fall-off 
that  began  even  before  Sept.  11  of  last  year  cut  into 
single-copy  and  bulk  sales  in  the  past  six  months. 

Among  those  feeling  the  pinch  were  the  Orlando 
(Fla.)  Sentinel,  down  0.7%  daily  and  0.8%  Sunday, 
and  the  South  Florida  Sun-Sentinel  in  Fort  Laud¬ 
erdale,  down  1.7%  weekdays  and  2%  Sunday.  The 
market  had  not  only  fewer  summer  tourists  but  a 
smaller  snowbird  population  last  spring,  Sun-Sen¬ 
tinel  Circulation  Director  Howard  Greenberg  said. 

The  Los  Angeles  Times,  meanwhile,  continues  to 
feel  the  effects  of  home-delivery  and  single-copy  price 
increases,  with  its  daily  circ  down  0.75%,  although  its 
Sunday  circ  was  up  0.57%. 

The  Nero  York  Times  found  it  can  raise  its  home- 


delivery  price  and  still  grow,  albeit  at  a  slower  rate 
than  a  year  ago.  Weekday  circ  rose  0.33%,  following 
an  increase  of  1.11%  a  year  ago;  Sunday  circ  rose 
0.19%,  after  a  decrease  of  0.81%  a  year  ago.  National 
rival  The  Wall  Street  Journal  also  was  up,  by  about  1%. 
USA  Today  wouldn’t  reveal  its  numbers  in  advance  of 
the  FAS-FAX  release. 

Among  the  nation’s  top  50  newspapers  that  shared 
their  numbers  with  E^P,  other  advancers  include  The 
Buffalo  (JLX.)  News-,  The  Plain  Dealer,  C\eye\a.nd-,  The 
Indianapolis  Star;  Newsday,  Melville,  N.Y.;  and  the 
San  Francisco  Chronicle,  which  had  an  impressive 
3.1%  gain  Sunday.  Other  decliners  include  The 
Oregonian,  Portland,  down  2.42%  daily  and  1.75% 
Sunday;  The  Tampa  (Fla.)  Tribune,  down  1.9%  daily 
and  2%  Sunday;  and  The  Arizona  Republic,  Phoenix, 
down  0.44%  daily  and  flat  Sunday.  11 


Chris  Nammour  contributed  reporting  to  this  story. 


Editors  fire  hack  atAPME  meeting 


Sniper  coverage  gets  Shot  down 


BY  JOE  STRUPP 

BALTIMORE 


W  Associated 
Press  Man¬ 
aging  Editors’  (APME) 
annual  conference 
opened  here  last  week, 
attendees  were  finding  it 
hard  to  concen¬ 
trate.  After  all, 
the  gathering  was 
taking  place  less 
than  an  hour’s 
drive  from  the 
main  scene  of  the 
Washington-area 
sniper  shootings. 

Some  editors 
felt  fate  was 
playing  a  cruel 
joke  on  their 
naturaljour-  ^ontj 
nalistic  instincts,  coven 
drawing  them  so 
close  to  the  hot  news  of 
the  day,  yet  making 
them  stay  away  and  tend 
to  conference  business. 
And  when  the  big  break 
came  in  the  case  —  the 
arrest  of  two  men 
Thursday  —  it  was  all 


some  editors  could  do  to 
keep  from  jumping  in  a 
car  and  speeding  south 
to  be  near  the  action. 

“I  was  thinking  I 
should  be  wnriting  it  all 
down  and  calling  it  in,” 
said  Donna  Reed, 
managing  editor  of  The 


of  the  case.  It  turned  into 
a  heated  debate  as  a  key 
prosecutor  accused 
newspapers  of  contrib¬ 
uting  to  public  fears. 

Douglas  Gansler, 
Montgomery  (Md.) 
Countv’  state’s  attorney, 
blamed  both  print  and 


Montgomery  County  (Md.)  State’s  Attorney  Douglas  Gansler  (right)  rips  media 
coverage  of  the  Washington-area  sniper  case  at  APME's  annual  conference. 


Tampa  (Fla.)  Tribune. 

Still,  APME  members 
managed  to  conduct 
business,  and  even 
incorporate  the  sniper 
story  into  their  schedule 
with  a  last-minute  panel 
discussion  on  coverage 


broadcast  news  outlets 
for  heightening  the 
panic  around  the  case, 
and  even  accused  editors 
of  seeking  to  “sell  news¬ 
papers”  while  investiga¬ 
tors  worried  more  about 
public  safety.  “The  way 


people  responded  to 
attacks  created  a  sense 
of  fear,”  Gansler  told  the 
panel.  “I  think  the  press 
contributed  to  that.” 

Several  editors 
defended  press  accounts, 
with  Susan  Svihlik, 
executive  editor  of  the 
Manassas 
(Va.)  Journal 
Messenger, 
telling  Gansler 
not  to  blame  the 
media.  “The 
press  is  not  re¬ 
sponsible  for  the 
fear  that  comes 
from  shooting  13 
people,”  she  said. 

Incoming 
APME  president 
media  Jones,  editor 
nee.  of  The  Free 

Lance-Star  in 
Fredericksburg,  Va.,  said 
sniper  fears  had  not  kept 
people  away,  citing  an 
increase  in  attendance  to 
about  320  at  this  year’s 
event  from  about  200 
at  last  year’s. 

In  other  news,  APME 


4  EDITOR*  PUBLISHER  OCTOBER  28,  2002 


www.editorandpublisher.com 


i 


i. 

f 


“I  looked  past  death  and  focused  on  the  living,"  says  Getty  Images  photographer  Scott  Nelson,  Jenin, 
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cents  from  23  cents  a 
year  ago  on  a  4.2% 
gain  in  comparable 
ad  revenue. 

-  LUCIA  MOSES 

Miie’spm 

ADBBIFaiDWS 

Denver-based 
MediaNews 
Group  Inc.’s  15  San 
Francisco-  and  Los 
Angeies-area  news¬ 
papers  have  formed 
CaHfomiaOne,  an  ad- 
sales  alliance  to  make 
it  easier  for  adver¬ 
tisers  to  buy  print  in 
the  two  fragmented 
media  markets. 

The  papers  offer 
combined  circulation 
topping  800,000 
daily  and  Sunday. 

-  LUCIA  MOSES 

NENSPRillTON 

AROUINSEPT. 

Newsprint 

consumption  by . ' 
U.S.  dailies  inched 
up  in  September, 
marking  the  third 
.year-over-year 
increase  this  year, 
preliminary  numbers 
from  the  Newspaper 
Association  of 
America  show. 

Usage  rose  0.3%, 
to  718,000  metric 
tons.  Revised  figures 
for  August  show  a 
0.3%  rise  in  usage, 
to  664,000  tons. 

Preliminary 
numbers  show  stocks 
fell  2.6%  in  Septem¬ 
ber,  to  931,000  tons, 
a  39-day  supply. 
Revised  figures  for 
August  show  stocks 
down  9%,  to 
949,000  tons,  a 
43-day  supply. 

-  LUCIA  MOSES 
Vi  m  O 


members  voted  almost 
unanimously  to  institute 
$100  in  annual  dues  for 
the  organization’s  2,000 
members  —  a  first  for 
the  group  that  had 
previously  only  charged 
members  to  attend  the 
yearly  gathering.  Jones 
said  the  fee  is  needed  to 
offset  the  cost  of  expand¬ 
ed  programs,  such  as 
APME’s  new  credibility 
roundtables,  national 
training  programs,  and 
diversity  project.  “We 
are  doing  too  much  to 
rely  on  the  old  financial 
model,”  Jones  said  of  the 
dues,  to  be  paid  volun¬ 
tarily.  “It  will  allow  us  to 
continue  to  do  more.” 

This  year  also  marked 
the  first  conference  of 
the  new  Associated 
Press  Photo  Managers 
(APPM),  which  held  its 


two-day  gathering 
within  the  APME 
conference.  Jim  Dooley, 
interim  president  of 
APPM  and  photo 
director  at  Newsday  in 


Melville,  N.Y.,  said  the 
group  will  focus  mostly 
on  management  issues, 
not  debates  over  place¬ 
ment  of  photographs  or 


photo  techniques:  “This 
is  an  organization  of 
managers.”  Dooley  said 
the  group  already  has 
117  members. 

The  convention  also 


featured  appearances  by 
NAACP  CEO  and  Presi¬ 
dent  Kweisi  Mfiime  and 
White  House  Counsel 
Alberto  Gonzales. 


i  Scene  at  APME:  The  Associated  Press'  Kathleen  Carroll, 
i  Jonathan  P.  Wolman,  and  Louis  D.  Boccardi  (right) 


Latest  showdown  in  Salt  Lake  City 


Mfiime  urged  editors  to 
do  more  to  improve 
diversity  in  their  news¬ 
rooms,  charging,  “Some 
have  grown  tired  of  try¬ 
ing,  and  some  have 
grown  tired  of  caring.” 
(Jonzales  defended  the 
Bush  administration’s 
recent  efforts  to  tighten 
restrictions  on  access  to 
public  documents  and 
information.  Several  top 
editors  earlier  had  com¬ 
plained  about  this,  while 
noting  that  the  public 
did  not  seem  to  care. 

Finally,  members 
were  treated  Thursday 
evening  to  Hard  Rock 
Cafe  appearances  by  the 
actors  Ed  Asner  and 
Robert  Walden  from  the 
the  old  newsroom-based 
TV  showioM  Grant. 
Asner  was  spotted 
dancing  to  “YMCA.”  Ill 


Dueling  over  values  Of  the ‘Trib’ 


BY  MARK  FITZGERALD 

CHICAGO 

HE  FORMER  OWNERS  OF  ThE  SaLT  LaKE 
Tribune  have  asked  a  federal  judge  to  break 
the  logam  in  determining  its  value,  claiming 
William  Dean  Singleton,  MediaNews  Group  Inc.’s 
vice  chairman  and  CEO,  is  “manipulating”  the 
appraisal  process  to  keep  them  from  exercising  their 
disputed  option  to  buy  back  the  paper. 

Randy  Frisch,  chief  operating  officer  of  the 
McCarthey  family’s  Salt  Lake  Tribune  Publishing  Co. 
(SLTPC),  said  Singleton  was  “mickeying”  the  process 
by  arranging  a  wildly  high  valuation  of  the  paper 
MediaNews  bought  for  $200  million  two  years  ago 
and  by  trying  to  install  his  own  tie-breaking  third 
appraiser.  SLTPC  said  it  “had  caught  Dean  Singleton 
...  cheating”  by  contacting  Robert  J.  Broadwater, 
managing  director  of  the  New  York  media  merchant 
bank  Veronis  Suhler  Stevenson  (VSS).  Frisch  said 
Broadwater  had  told  him  that  Singleton  offered  a 
$500,000  fee  if  VSS  were  the  third  appraiser. 

However,  in  a  Sept.  9  letter  to  Frisch  included  as  an 
exhibit  in  SLTPC’s  court  filing,  Broadwater  denied 
Singleton  asked  VSS  to  be  the  third  appraiser  or 
promised  a  fee.  “At  no  time  ...  was  the  subject  of  fees 


...  raised  by  Mr.  Singleton  or  us,”  Broadwater  wrote. 

Singleton  argued  SLTPC  is  stalling  the  process 
because  it  has  not  offered  a  third  appraiser  with 
required  newspaper-auction  experience. 

MediaNews’  appraiser,  newspaper  broker  Owen 
Van  Essen,  valued  the  paper  at  $380  million,  while 
SLTPC’s  appraiser,  Willamette  Management  Asso¬ 
ciates,  priced  it  at  $218  million,  or  about  11.5  times 
earnings  before  interest,  taxes,  depreciation,  and 
i  amortization  (EBITDA).  “Mr.  Singleton’s  appraisal 
[of]  more  than  20  times  [the]  trailing  12-month 
EBITDA  of  $18.3  million,  to  us,  makes  it  perfectly 
clear  he  is  trying  to  manipulate  the  system,”  Frisch 
said.  Singleton,  who  said  he  got  a  bargain  when  he 
bought  the  Tribune  because  of  the  unusual  legal 
complications  of  the  sale,  countered  that  Willamette 
“has  never  appraised  a  newspaper”  and  used  a 
valuation  method  designed  to  depress  the  price. 

The  increasingly  bitter  and  personal  dispute 
between  Singleton  and  the  McCarthey  family  repre¬ 
sented  by  Frisch,  may  be  moot  because  the  Tribune's 
joint-operating-agreement  partner.  The  Deseret  News, 
opposes  the  family’s  return  to  ownership.  SLTPC  is 
appealing  a  federal  judge’s  ruling  that  the  News  can 
veto  a  McCarthey  purchase.  11 
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Dirks,  Van  Essen  &  Murray 


FLORIDA 

Michael  D.  Slason  to  vice  president/director 
of  administration  and  chief  financial  officer 
for  the  Orlando  Sentinel  from  controller. 
Slason  succeeds  Richard  E.  Darden,  who  is 
retiring  at  the  end  of  the  year. 


MASSACHUSETTS 
Gregory  R.  Rush  to  associate  publisher  and 
chief  operating  officer  for  Community 
Newspaper  Co.  in  Needham  from  assistant 
to  the  publisher  for  Boston-based  parent 
Herald  Media  Inc. 


BY  JAMIE  SANTO 


Barry  Mechanic 

I  Mechanic,  45,  vice  president  of  opera- 

tions  at  the  New  York  Post,  has  been  named 
i  :  vice  president  of  operations  at  the  Chicago 

j  Sun-Times.  He  succeeds  Jack  Ferguson, 

who  will  assist  and  consult  on  parent 
Hollinger  International  Inc.’s  worldwide 
HHH  jMt  operations.  Mechanic,  who  grew  up  in  a 

family  of  printers,  also  will  be  responsible  for  HoUinger’s  Ashland 
Avenue  production  facility  and  its  other  Chicago-area  papers, 
such  as  the  Daily  Southtown  in  Tinley  Park.  —  Chris  Nammour 


MICHIGAN 

Richard  Land  to  publisher  of  The  Daily 
Tribune  in  Royal  Oak  from,  most  recently, 
chief  operating  officer  at  The  Oakland  Press 
in  Pontiac.  Land  succeeds  Keith  Stmad. 


OHIO 

Carla  Daniel  to  call-center  manager  at 
The  Columbus  Dispatch  from  call-center 
supervisor. 


SOUTH  DAKOTA 
Jerry  Steinley  to  editor  of  the  Watertown 
Public  Opinion  from  public-relations 
coordinator  at  the  Jenkins  Living  Center 
in  Watertown. 


ASSOCIATIONS 
Roger  S.  KIntzel,  publisher  of  The  Atlanta 
Joumal-Constitution,  elected  president 
of  the  Southern  Newspaper  Publishers 
Association.  Kintzel  succeeds  Walter  E. 
Hussman  Jr.,  publisher  of  the  A  rkansas 
Democrat-Gazette  in  Little  Rock,  elected 
chairman  of  the  board  of  directors. 

John  Segal,  president  of  Freedom 
Communications  Inc.’s  Community 
Newspapers  Division  in  Irvine,  Calif., 
elected  president-elect. 

Dolph  TillotSOn,  president  and  publisher  of 
The  Galveston  County  (Texas)  Daily  News, 
elected  treasurer. 


D.\ily  Tidings 


Biscuit  bract's  for  a  bake 


Lee  Enterprises,  Inc. 

has  sold 

Ashland  (OR)  Daily  Tidings 

(5,200  daily  circulation) 

Medford  (OR)  Nickel 

(30,000  distribution) 


aPEN  NSYLVAN I  A 

to  the  newly 
created  position 
of  director  of 
sales  and  marketing  at  the 
Pittsburgh  Post-Gazette  from 
vice  president  for  advertising 
at  The  Dallas  Morning  News. 


Ottaway  Newspapers,  Inc. 

We  are  pleased  to  have  represented 
Lee  Enterprises,  Inc.,  in  this  transaction 
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The  world  organization  of  French-speaking  nations  cannot  be  taken 
seriously  as  long  as  its  members  are  silent  about  press  freedom 


Maybe  the  best  way  to 

explain  the  ninth  Franco¬ 
phone  Summit  of  French- 
speaking  states,  which 
sputtered  to  an  end  last  week,  would  be  to 
view  it  as  the  kind  of  Jeny  Lewis  comedy 
so  beloved  in  France:  It  was  bumbling, 
madcap  —  and  deeply  annoying. 

After  all,  when  La  Francophonie  last 
gathered  in  1999,  the  organization 
promised  that  when  it  next  met  in 
Beirut,  Lebanon,  it  would  really,  truly, 
no-kidding-this-time,  punish  the  many 
nations  in  its  ranks  that 
abuse  freedom  of  the  press.  PrCSS  ft 

Given  those  solemn  . 

assurances,  what  else  rrcnCll 

besides  some  inscrutably  St3tCS  h 

Gallic  sense  of  comedy 
could  account  for  a  summit  QCClinC 

that  began  by  banning  a  FrSI 

journalist  from  its 

proceedings  and  ended  by  last  me 

agreeing  to  meet  next  time 
in  a  nation  where  the  president’s  brother 
is  the  chief  suspect  in  the  murder  of  a 
newspaper  publisher? 

As  the  Paris-based  Reporters  Without 
Borders  (RSF,  for  its  initials  in  French) 
points  out,  press  freedom  in  French- 
speaking  states  has  actually  declined  since 
La  Francophonie  last  met.  Of  the  55 
countries  that  attended  the  Beirut  summit, 
20  violate  press  freedom  with  impunitv’, 
RSF  says.  Between  their  summits,  three 
journalists  have  been  murdered  in  Franco¬ 
phone  nations  while  another  183  have  been 
physically  assaulted  and  264  arrested. 
Francophone  states  have  censored,  banned, 
or  shut  down  223  news  organizations. 

The  summit  itself  proved  no  haven  from 
abuse.  Gedeon  Cotes,  a  French  and  Israeli 


citizen  who  writes  for  the  Jewish  paper 
L’Arche  in  France,  was  banned  the  first  day 
after  some  Lebanese  journalists  demanded 
his  ouster  simply  because  he  is  Israeli. 

The  Francophone  Summit  gave  in  to  that 
astonishing  demand  without  a  murmur  — 
just  as  for  years  it  has  been  silent  about  the 
press-freedom  violations  of  its  tyrant 
members.  France  has  been  trving  to  turn 
La  Francophonie  into  its  equivalent  of 
Britain’s  Commonwealth,  complete  with 
weighty  pronouncements  on  global  affairs. 
But  it’s  impossible  to  take  seriously  what 
La  Francophonie  says 
cdom  in  ^bout,  say,  Iraq,  when  it 
I  ,  cannot  bestir  itself  to 

peaking  defend  libertv  in  its  own 


Press  freedom  in  * 

.  ,  ,  cannot  bestir  itself  to 

French-speaking  defend  liberty  in  its  owi 

states  has  actually  member  states. 

,  *  In  2000,  La  Franco- 

declined  since  ohonie  agreed  - 


La  Francophonie 
last  met. 


since  phonie  agreed  — 

Onhonie  theoretically  —  to  sanction 
"  members  for  gross  human- 

rights  violations.  The 
Beirut  Summit,  however, 
resolutely  ignored  the  issue,  despite  RSF s 
widely  publicized  request  for  the 
suspension  of  four  nations  with  the  worst 
records  of  abusing  press  freedom:  Equa¬ 
torial  Guinea,  Laos,  Tunisia,  and  Vietnam. 

Far  from  punishing  the  enemies  of  the 
free  press.  La  Francophonie  decided  to 
takes  its  lucrative  traveling  circus  to 
Burkina  Faso,  home  of  one  of  the  worst. 
When  President  Blaise  Campaore 
welcomes  the  2004  Wagadougou  Summit, 
perhaps  he’ll  introduce  his  brother, 
Francois,  who  is  identified  by  RSF  and 
other  investigators  as  the  likely  mastermind 
of  the  grisly  1998  murder  of  Norbert  Zongo, 
publisher  of  the  weekly  L'Independent.  In 
their  charming  French  way,  delegates  will 
no  doubt  kiss  Francois  on  both  cheeks. 
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Third  Annual 

Photos,. 

oftheYediV 


BY  GREG  MITCHELL 

From  wildfires  out  West  to  sniper  shootings  in 
the  East,  it  s  been  a  stressful  year,  and  most  of  the 
winning  entries  in  our  annual  photo  contest  reflect 
this,  brilliantly.  There  hasn’t  been  much  to  laugh 
about  since  Sept.  11  of  last  year,  but  press  photog¬ 
raphers,  as  usual,  have  spotted  moving  or  revealing  images  in  the 
darkness.  This  year’s  contest  drew  wider  interest  than  ever,  with 
more  than  500  entries  in  three  categories  (news,  features,  sports) 
and  four  circulation  groups.  Thirteen  winners  appear  on  the 
following  pages,  and  you’ll  find  a  list  of  the  nine  honorable 
mentions  on  page  25.  All  of  these  pictures  are  posted  on  our  Web 

site  (http;//www.editorandpublisher.com),  felt  she  was  a  natural  for  Central  Asian  duty 


and  they  will  be  on  display  Oct.  31-Nov.  2 
at  Photo  District  News’  “PhotoPlus  Expo”  at 
the  Javits  Convention  Center  in  New  York. 

This  year,  for  the  first  time,  two  editors 
from  Photo  District  News,  our  sibling  VNU 
publication,  joined  us  in  selecting  the  grand 
prize,  or  Photo  of  the  Year. 

Our  winning  photographer  will  pocket 
$500.  Laura  Rauch,  a  native  of  Kansas 
City,  Mo.,  went  to  j-school  nearby  at  the 
University’  of  Kansas.  A  photojoumalist  for 
15  years,  she  worked 
for  Knight  Ridder 
papers  in  Colorado 
and  Kansas  before 
joining  The  Asso¬ 
ciated  Press  in  1999. 
Her  assignments 
have  taken  her  to 
more  than  30 
countries,  but  she 
also  has  covered  a 
lot  of  boxing  (she 
lives  in  Las  Vegas) 
and  counts  as  her 
Rauch’s  favorite  assignment:  favorite  assienment 

the  2000  Winter  Olympics  tavonte  assignment 

the  2000  Winter 

Olympics  in  Salt  Lake  City.  She  now  serves 
as  AP  western  regional  photographer. 
Although  her  interests  are  varied,  Rauch 
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last  fall.  “I  felt  like  I  knew  that  story,”  she 
tells  E^P.  She  had  already  spent  a  fair 
amount  of  time  in  the  region,  from  a  long 
vacation  in  Pakistan  (where  she  still  had 
friends)  to  climbing  the  Himalayas.  And 
she  was  no  stranger  to  a  war  zone,  having 
covered  the  Bosnian  conflict  in  the  mid- 
1990s  for  Knight  Ridder.  AP  sent  her  to 
Pakistan  in  October  and  then  to  Kabul  in 
November  after  the  fall  of  the  Taliban,  the 
first  female  AP  photographer  to  arrive.  “It 
was  a  lawless  time,”  she  says,  “which  made 
it  a  good  time  to  get  across  the  border.”  An 
AP  photographer  had  already  been  shot 
and  wounded  in  Afghanistan,  however. 

In  Kabul,  she  photographed  refugee 
camps  and  orphanages.  When  she  covered 
a  large  group  of  Afghan  widows  gathering 
to  receive  rations,  she  spotted  one  woman  ^ 
happily  raising  her  burka,  and  took  the  2 
digital  photo  at  right  using  her  Nikon  D-1  | 

camera  (ASA  200, 500/f4.)  “I  still  don’t  | 
know  her  name,”  Rauch  says,  “but  I  felt  I 
connected  with  her.  It  was  as  if  she  was  ’ 
saying,  T’m  like  you.  I’m  a  strong  woman’  I 
—  but  she  was  .still  timid  about  it,  so  she  r; 
kept  her  hand  up.”  Later,  when  Rauch  ? 

looked  at  her  photos,  she  noticed  that  the  I 
woman  held  her  hand  partly  in  front  of  her  ^ 
face  in  every  one.  (1  = 
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Laura  Rauch 
(with  camera) 
at  the  Kabul 
site  where 
she  took  the 
winning  photo 
the  same  day 


Grand  Prize 


Laura  Rauch 

The  Associated  Press 

New  York 


it  was  shortly  after  the  Taliban  were  driven  from  power 
in  Afghanistan.  About  350  widows  gathered  outside  a 
United  Nations  World  Food  Program  bakery  in  Kabul 
to  obtain  rations.  One  widow  dared  to  lift  her  burka, 
and  couldn’t  quite  hide  her  delight.  Photographer  Rauch 
notes  that  while  the  ban  on  women  showing  their  faces 
had  been  lifted,  it  was  still  not  “culturally  acceptable.” 


Special  Advertising  Section 


Health  cai^: 
speaks  for  the 
“American  Way?” 


A  3-way  debate? 

Some  people  support 
investor-owned  health  care. 
Some  want  the  government 
in  charge.  But  many 
Americans  (in  fact,  a 
majority)  benefit  from  the 
significant  role  of  Nonprofit 
Health  Care,  the  “American 
Way.” 


Advocates  for  control  by 
government  melted  away  in 
the  bull  market  of  the  ‘90s, 
when  enthusiasm  for  health 
care  as  a  business 
investment  also  peaked. 

No  one,  however,  spoke 
for  the  “American  Way,” 
even  though  this  vast 
network  of  community- 


centered  entities  represents 
an  invaluable  public 
resource. 

Good  news:  The 
“American  Way”  works. 

“The  greatest  good  for 
the  greatest  number”  is  still 
a  classic  yardstick,  and  a 
major  recent  study*  shows 
Nonprofits  do 
“far  better” 
on  the  critical 
measures  of 
Access  to  Care 
and  Customer 
Satisfaction, 
two  public 
policy 

imperatives. 


Still  ... 

The  nonstop  drumbeat 
for  investor-controlled 
health  care  dominates  the 
debate. 

The  financial  press,  for 
example,  calls  conversion  to 
for-profit  status  “inevitable” 
since  the  equity  markets  are 
the  “only”  way  to  raise 


capital  for  technology  and 
growth. 

But,  hear  this. 

First,  Nonprofit  health 
care  entities  are 
fundamentally  healthy  and 
capable  of  financing  their 
future. 

Second,  even  in  the 
most  challenging  times. 
Nonprofits  never  have  to 
choose  between  what  they 
owe  stockholders,  and  what 
they  owe  patients. 

Let’s  all  be  heard. 

Let’s  re-assess  the 
interests  of  communities 
served  by  Nonprofits,  for 
whom  “responsibility  to 
patients”  is  the  top  priority, 
not  merely  a  means  to  an 
end. 

Then  the  debate  will 
become  a  little  less  one¬ 
sided  as  more  people  realize 
what’s  at  stake  in 
maintaining  and 
strengthening  a  national 
treasure,  the  “American 
Way.” 


‘  Health  Affairs,  “Health  Plan  Characteristics  and  Consumers' (^Assessments  of  Quality,"  March/April  2001.  (See  www.NonProfithealthcare.org  for  abstract) 


So 

investors 
believe 
healthcare 
exists  to 
create 
wealth. 


We 

believe 
health  care 
exists  to 
create 
health. 


To  learn  more  about  the  value  of  nonprofit  '' 
health  care,  visit  www.NonProfitHealthCare.org 


ALLIANCE  FOR 


ADVANCING 


NONPROFIT  HEALTH  CARE 


a 


SERVING  MORE  THAN  30  MILLION  AMERICANS. 


join  the  Alliance.  See  website  for  details:  www.NonProfitHealthCare.org. 


At  first  glance,  it  could  be  a 
painting  of  a  scene  of  biblical 
proportions,  but  the  reality  is  much 
more  topical  —  and  grim.  The 
setting  is  a  Northern  Alliance  prison 
in  Afghanistan’s  Kundar  province. 
The  occupants  are  Taliban  prisoners 
of  war,  captured  during  the  U.S.- 
backed  military  action  that  resulted 
in  a  new  Afghan  government. 


► 

Over  200,000 

Hyoung  Chang 

The  Denver  Post 
Denver 


50,000-199,999 

Jeff  Grace 

La  Opinion 
Los  Angeles 

The  sniper  killings  in  Virginia 
and  Maryland  have  received  all 
the  attention  lately,  but  thousands 
of  other  Americans  have  suffered 
death  by  bullet  this  year.  Here, 
a  Los  Angeles-area  mother  reacts 
to  the  slaying  of  her  daughter,  a 
victim  of  a  drive-by  shooting. 
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Under  10,000  ▼ 
Marc  Vasconcellos 

Wakefield  Observer 
Wakefield,  Mass. 


Mix  anti-racism  protesters  with  white  supremacists 
and  bad  things  are  bound  to  happen.  Here,  outside  the 
Beebe  Memorial  Library  in  Wakefield,  a  woman  with  a 
swastika  button  on  her  vest  and  blood  trickling  down 
her  head,  shouts  in  rage  moments  after  being  struck 
with  a  sign  handle  wielded  by  a  counterdemonstrator. 


◄ 

10,000-49,999 

Tammy 

McKinley 

Hobbs  News-Sun 
Hobbs,  N.M. 


Narc,  narc.  Who’s  there? 
Undercover  drug  agents 
of  the  New  Mexico  State 
Police  look  on  as  suspects 
they  helped  arrest  Aug.  13 
are  processed  at  the  National 
Guard  Armory  in  Hobbs. 
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Under  10,000 


After  fighting  cancer  for  eight  years,  Oeirdre  Henneman 
decided  she  wanted  to  die  at  her  Ludington  home,  surrounded 
by  family  and  friends.  Her  family  set  up  a  Christmas  tree  in 
the  dining  room,  so  she  could  see  it  from  her  bed.  This 
picture  was  taken  last  Dec.  7.  Ten  days  later,  Deirdre  died. 


Jeff  Kiessel 

Daily  News 
Ludington,  Mich. 


Kevin  R.  Wexler 

Herald  Neivs 
West  Paterson,  N.J. 


It’s  not  what  most  people  think  of 
when  they  hear  the  expression  “the 
family  room,”  but  it,  too,  is  designed 
for  comfort.  Marina  Arevalo  holds  a 
picture  of  her  son,  Kenneth  Lira, 
during  a  visit  this  September  to  the 
family  memorial  room  at  Liberty 
Plaza,  20  flights  above  Ground  Zero 
in  lower  Manhattan.  The  back  wall 
is  covered  with  pictures  of  others 
lost  in  the  9/1 1  terrorist  attacks 
and  the  letters  their  family  members 
have  written  to  them.  Arevalo  wrote 
that  her  pain  is  still  as  great  as  it 
was  a  week  after  the  attack. 
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{contimu'd  on  page  25} 


On  March  24,  there 
was  a  riot  in  Athens, 
and  a  soccer  game 
broke  out.  While  players 
for  rival  Greek  teams 
Panathinaikos  and 
Olympiakos  put  their 
heads  together,  fans 
in  the  stands  light 
(and  toss)  flares,  rip  out 
seats,  and  hurl  coins 
and  rocks  at  players. 


John  Luke 

The  Times 

Munster,  Ind. 


Bring  it  on!  Bonnie  Grove 
High  School  volleyball 
players  size  up  their 
North  Miami  foes 
during  warmups  prior 
to  their  playoff 
showdown  at  Triton 
High  in  Bourbon,  Ind. 
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ASTROLOGY _  NEWSPAPER  APPRAISERS  NEWSPAPER  APPRAISERS  PRF^ES 


Brokers  and  appraisers  for  79  years 

Thousands  of  papers  sold  and  appraised  since  1923 
Confidential  appraisals  for  estate,  ESOP,  bank,  stock,  assets. 

Jttfin  (  rihh  •  Jini  Hicks 

Tom  Karavakis  •  Gary  Greene  C  1^  1  1^  1^ 

^  &  ASSOCIATES 
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Publication  BrcKsrage  &  Acpralsai 

104  East  Main,  Suite  402,  Bozeman,  MT  59715  •  (406)  586-6621  •  FAX  406-586-6774 

LOOKING  FOR  A  CLEAR-HEADED,  practi¬ 
cal  and  philosophical  astrology  column? 
Planet  Waves  by  Eric  Francis,  seven  years 
running.  (206)  5674455. 


COLUMNS  AVAIIABLE 


ANTIQUES  ADVICE  COLUMN  Antique 
Talk  by  Wayne  Mattox  is  a  creative,  humor¬ 
ous,  informative  weekly  how-to  article 
geared  toward  that  new  breed  of  readers 
today’s  innovative  newspapers  are  anxious 
to  capture.  5  years  running.  Red  Hot  topic! 
(203)  263-2899  or  2431  website  including 
many  articles:  www.antiquetalk.com 


MOVIE  REVIEWS 


MOVIE  CHOICES  FOR  KIDS 

Weekly  column  attracts  families. 

Email:  moviechoices@cs.com  or  call 
Jean  Joachim  (212)  799-6416  for  samples. 


MOVIE  REVIEWS  with  photos.  Video  Guide, 
Star  Interviews,  Book  &  Music  Reviews. 
Low  weekly  rates.  Cineman  Syndicate: 
(914)  967-5353  cineman@frontiernet.net 


PUZZLES 


PUZZLE  FEATURES  SYNDICATE 

The  Finest  in  Daily  and  Sunday  Crosswords 
Call  (800)  2924308/(909)  929-1169 


-ANNOUNCEMENTS- 


EDUCATION 


WORLD  JOURNALISM  INSTITUTE 

Are  you  interested  in  being  a  Christian  jour¬ 
nalist?  The  World  Journalism  Institute  has  a 
number  of  journalism  courses  scheduled 
throughout  the  year  in  New  York  City,  Wash¬ 
ington,  DC,  Los  Angeles  and  Asheville,  NC. 
Academic  credit  is  available.  Check  us  out  at 
www.worldji.com  We  may  be  right  for  you. 


NEWSPAPER  APPRAISERS 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

WHATS  YOUR  PAPER  WORTH?? 

Free  Confidential  Valuation  at 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  (301)  253-5016 
America’s  leading  appraisers  -  Est.  1959 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Communitv 

Newspapers 

Check  our  references 

(214)  265-9A(M> 

Kickcnhacher  IVIoclia 

fT73  1  I>csco  Dr..  Dallas 

r\  75225 

\N  u  \N  .rickciihaclicrint. 

ilia. com 
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NEWSPAPER  BROKERS 


America’s  Leading  Brokers  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Scott  McGraw,  Midwest 
(517)  369-3066 

Stephen  Klinger,  Southwest/West 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
www.mediamergers.com 

BOLITHO  MEDIA  SERVICE 
THOMAS  C.  BOLITHO 
“A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

~C.  BERKY  &  AS^SOmTES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)3684352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Appraisals,  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 

MICHAEL  D.  LINDSEY 

www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 


NEWSPAPERS  FOR  SALE 


For  a  list  of  Properties,  for  sale  go  to 
www.mediamergers.com 
W.B.  Grimes  &  Co.-  Est.  1959 


NEWSPAPERS  FOR  SALE 


EAST  TEXAS  WEEKLY,  growing  area, 
large  beautiful  lake,  larger  towns  nearby, 
metro  two  hours  away.  Bill  Berger,  Associ¬ 
ated  Texas  Newspapers,  (512)  476-3950, 
1801  Exposition,  Austin,  TX  78703. 


NEWSPAPERS  WANTED 


WANTED  TO  PURCHASE:  Small-town  news¬ 
papers  with  paid  circulation  4,000  or  above 
by  award-winning  non-public  group  that  will 
treat  your  employees  and  your  community 
as  well  as  you  have  done. 

Box  2036,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 
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EQUIPMENT  FOR  SALE 


WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  648461 1  or  fax  (815)  648-2856 


NEWSRACKS 


Coin  Operated,  Free  Distribution 
Wire  Plastic,  Wood,  Counter 
Floor,  &  Wall. ..We  Have  It  All 


Can  Now  (800)  243-3989 
Fax  (818)  784-5372 

NATIONAL  NEWSVEND 

7324  Greenbush  Avenue 
NH,CA,  91605 


PRESSES 


MOST  EXTENSIVE  SELECTION  OF 

USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 

“Remember  ahvays  lhai  vou  have 
not  only  the  right  to  be  an  indi¬ 
vidual,  you  have  an  obligation  to 
be  one." 

-  Eleanor  Roosevelt 
OCTOBER  28.  2002 


CURRENTLY  AVAILABLE  FROM  INLAND 

•  4-Unit  GOSS  METRO  OFFSET  -  22  ae’ 
cut-off  with  a  13-side  half  deck  and  5-unit 
press  with  a  10  and  13  side  half  deck. 

•  Add-on  1000  series  GOSS  URBANITE 
units. 

•  8-unit  GOSS  SSC  press  -  well  maintained 
&  in  good  condition. 

•  8-unit  GOSS  COMMUNITY  -  new  75HP 
drive  in  '98. 

•  8-unit  WEB  LEADER  with  2  stacked  posi 
tion  units. 

•  HARRIS  VI 5A  &  VI 5C.  NEWS  KING,  and 
WEB  LEADER  equipment. 

Inland  Newspaper  Machinery  Corp. 
P.O.  Box  15999,  Lenexa.  KS  66285 
(913)  492-9050  •  Fax  (913)  492-6217 
www.inlandnews.com 

PRESSES 

•  Goss  3:2  Folders  23  9/10”,  22  3/4”, 

22”,  21  1/2”,  21” 

•  New  or  Rebuild  Goss  R.T.P.  42’  -i-  45” 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Metro  13  sized  colored  deck 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Meho  News  Service,  Inc. 
Nation  vide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  950-8475 
www.metro-news.com 


CIRCULATION  III  PROMOTIONS,  INC. 

Your  telemarketing  partner  into  the  21st 
century!  Bob  Price:  (949)  760-3939 
Circulationiii.com 

CIRCULATION  SERVICES.  INC. 

The  Prepaid  Telemarketing  Sales  Leader 
Low  Commissions  -  Highest  Quality  Service 
Learn  More  @  www.circulationservices.com 

Todd  Galbate  (970)  493-0470  ext.  107 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  73&5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 


WESTPARK  DIRECT 

Intelligent  Circulation  Marketing 

www.westparkdirect.com 
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-INDUSTRY  SERVICES- 


-HELP  WANTED- 


CIRCULATION  SERVICES 


PRO  STARTS  i 

PROFESSIONALTELEMARKETING  SERVICES  i 
FOR  BUILDING  CIRCULATION  i 

TOM  ZGONC  (800)  776-6397  ' 

WWW.PROSTARTS.COM  t 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


GRAPHIC  DESIGN  SERVICES 


DAILY  NEWS  GRAPHICS  provides  fast.  I 
reliable,  customized  graphics  for  your  i 
newspaper  at  incredible  savings.  Visit  us  at  ! 
www.dailynewsgraphics.com.  I 


PRF^SSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


-HELP  WANTED- 


ACADEMIC 


ASSISTANT  PROFESSOR 
BROADCAST  JOURNALISM  AND 

ELECTRONIC  MEDIA  ! 

A  tenure-track  position  at  the  Assistant/  ■ 
Associate  Professor  level.  The  successful  i 
candidate  will  join  six  other  faculty  ' 
members  in  a  Communication  Department 
known  for  graduating  well-prepared  profes¬ 
sionals.  Responsibilities  include  teaching  un-  i 
dergraduate  courses  in  TV  and  radio  writing  j 
and  production,  developing  new  broadcasting  1 
and  online  courses,  and  advising  the  j 
media  club.  Ability  to  teach  reporting  of 
public  affairs  and  other  courses  fitting  faculty 
interest,  such  as  computer-assisted  re¬ 
porting,  sports  writing  or  media  ethics  a 
plus.  Minimum  qualifications:  Master's  degree 
and  substantial  professional  experi¬ 
ence.  A  record  of  college-level  teaching  is 
preferred.  Please  send  letter  of  application, 
curriculum  vitae,  and  three  letters  of  recom-  ; 
mendation  to  Stephen  P.  Neun,  Ph.D,  Dean,  : 
Drawer  184EP,  1600  Burrstone  Road, 
Utica,  NY  135024892. 

FOUR  TENURE-TRACK  POSITIONS  available  ' 
in  the  Department  of  Mass  Communication 
and  Journalism,  CSU  Fresno.  Print 
journalism,  digital  technology,  mass  com¬ 
munication  generalist,  Roger  Tatarian  En¬ 
dowed  Chair  in  Journalism.  See: 
www.csufresno.edu/aps/vacancy/ah.html  i 


ADMINISTRATIVE 


PUBLISHER  SOUGHT  for  6-day,  6,500  circu-  ; 
lation  daily  in  Bogalusa,  La.  Enjoy  small  ' 
town  life  with  short  drive  to  larger  cities,  i 
Stable,  capable  staff.  Contact  Will  ! 
Chapman,  Wick  Communications  Co.  Group 
Manager  at  (337)  365-6773  or  E-mail:  i 

wilLchapman@wickcommunications.com  I 


ADMINISTRATIVE 

GROUP  MANAGER 


ADVERTISING 

ADVERTISING  DIRECTOR 


ADVERTISING 

ADVERTISING  SALES  MANAGER 


Add  Inc,  one  of  the  Country's  leading  pub-  I 
lishing  and  printing  companies  is  seeking  a 
Group  Manager  for  our  central  Ohio 
location. 

The  Group  Manager  will  be  responsible  for 
creating  a  high-energy  environment  at  each 
property,  carrying  out  plans  and  tactics  to  j 
implement  financial  goals  and  building  a  I 
high  performance  team  with  shared  respon-  j 
sibilities  and  goals  to  meet  and  exceed  cus-  j 
tomer  expectations.  | 

The  ideal  candidates  should  posses  the  abil-  j 
ity  to  develop  and  implement  strategic  and  ; 
tactical  plans  along  with  profit  planning  for 
the  property.  Previous  management  experi¬ 
ence  with  weekly  shoppers/publications  is 
required. 

Great  earning  potential  and  comprehensive  j 
benefit  package  -  as  an  employee  of  Add 
Inc,  you  will  have  the  opportunity  to  become  | 
an  employee  owner. 

Please  send  resume  to: 

Add  Inc 

Attn:  Human  Resources  Department  i 
P.O.  Box  609  i 

Waupaca,  Wl  54981  I 

Fax:  (715)258-8469 

E-mail:  vsokol@add-inc.com  i 

EOE/M-F  ; 

OUR  MIDWEST  long-established  weekly  | 
newspaper,  part  of  highly-successful  family- 
owned  progressive  group  with  dedicated  | 
long-term  employees,  is  seeking  a  ! 
GENERAL  MANAGER  who  also  will  supervise  j 
sales.  Excellent  salary  and  benefits  are  of¬ 
fered.  Generous  bonus  for  profit  perfor¬ 
mance.  Chance  to  earn  equity.  Friendly  ; 
hometown  living,  good  neighbors,  excellent  ; 
schools,  community  pride,  virtually  no  com-  j 
muting  time.  Access  to  larger  cities.  We  I 
want  someone  with  proven  record  of  success  ! 
in  media  sales/marketing  who  will  i 
grow  the  publication  with  their  ability  and 
ideas.  Send  letter  and  resume  to  Box 
3122,  Editor  &  Publisher  Classified,  770  j 
Broadway,  7th  Floor,  New  York,  NY  10003.  i 

PUBLISHER 

Morris  Newspaper  Corporation 

Franklin,  Tennessee  : 

Do  you  have  budgeting  experience?  Are  you  | 
hands-on  with  knowledge  of  whole  newspaper  ; 
operations?  Can  you  light  a  fire  with 
your  sales  and  marketing  savvy? 

Morris  Newspaper  Corporation  is  seeking 
an  innovative,  well-rounded  leader  whose 
creativity  will  take  us  to  the  top  in  a  fiercely 
competitive  print  environment.  The  qualified  : 
candidate  will  have  responsibility  for  overall  | 
growth  and  development  of  one,  4-day  daily  j 
and  two  weekly  newspapers,  all  located  in 
the  upscale  Franklin,  Tennessee  area. 
Candidates  with  successful  track  records 
as  general  managers  or  publishers  should 
mail  resumes  with  references  to: 

Mr.  Ron  Fryar 

Morris  Newspaper  Corporation 

Box  VWX,  c/o  DNJ  i 

P.O.  Box  68 

Murfreesboro,  TN  37133-0068 
EOE 


Sell,  manage,  coach  and  learn.  If  you  seek 
an  exciting  position  with  a  growing 
company,  we  may  have  the  position  for  you.  ! 
The  Ironton  (OH)  Tribune,  a 
6,300-circulation  6  day-a-week  PM  seeks  a 
dynamic,  energetic  advertising  manager  to 
lead  a  team  of  seven  inside  and  outside 
sales  representatives.  A  Boone  Newspaper, 
The  Tribune  offers  excellent  pay,  benefits 
and  ample  opportunity  to  advance.  Send  re¬ 
sume  and  cover  letter  to: 

Kevin  Cooper,  Publisher  j 

kevin.cooper@irontontribune.com  I 

ADVERTISING  DIRECTOR  j 

The  East  Oregonian,  a  seven-day  11,000  | 

daily  in  Pendleton,  Oregon,  is  looking  for 
the  right  candidate  to  elad  our  advertising 
team.  Applicants  must  have  the  ability  to 
lead,  manage  and  motivate  others,  while 
being  personally  productive.  Newspaper 
sales,  management  experience  required. 
The  newspaper  is  family  owned  and  located 
in  northeastern  Oregon,  within  easy  driving 
range  of  the  coast  and  the  mountains.  Com¬ 
pensation  IS  commensurate  with  j 
experience,  ability.  Contact  Floyd  Jernigan, 
publisher,  at  (800)  522-0255  or  by  E-mail: 
fjernigan@eastoregonian.com 

ADVERTISING  DIRECTOR  to  lead  a  staff  of  | 
8.  Successful  candidate  will  be  responsible  | 
for  all  newspaper  advertising,  Internet  ad¬ 
vertising  and  developing  our  web  printing 
business.  Computer  skills  and  business 
knowledge  a  plus.  We  are  a  six-day  daily 
newspaper  (11,000)  located  on  the  shores 
of  Lake  Michigan  in  a  popular  tourist  area. 
Send  cover  letter,  resume  and  salary  history 
to  Paul  Bedient,  Grand  Haven  Tribune,  i 
101  N.  Third  Street,  Grand  Haven,  Ml  ' 
49417.  No  phone  calls,  please. 

E-mail:  pbedient@grandhaventribune.com 

ADVERTISING  DIRECTOR  wanted  for  small 
daily  newspaper  in  Montana.  Great  opportu-  i 
nity  for  weekly  advertising  manager  or  num¬ 
ber  two  person  at  daily.  Small  town  living  in 
sportsman's  paradise.  E-mail: 

hbrock@havredailynews.com 

AUTOMOTIVE/REAL  ESTATE  MANAGER 
We  are  seeking  an  experienced  leader  to 
serve  as  our  Automotive/Real  Estate  Man¬ 
ager  for  a  family  owned  newspaper  in  Central 
California.  Must  possess  the  ability  to 
manager  and  motivate  staff  in  a  team  envi¬ 
ronment.  This  is  a  top  management  position 
overseeing  two  classified  categories.  If  you 
are  not  ready  to  grow  the  market,  do  not 
apply.  Interested  candidates  should  submit  j 
a  resume/application  to:  [ 

The  Bakersfield  Californian 

Attn:  Human  Resources  i 

Automotive/Real  Estate  Manager 
P.O.  Box  440,  Bakersfield,  CA  93302-0440 
FAX:(661)  395-7484 
E-mail:  Jobs@Bakersfield.com 
All  applicants  are  subject  to  a  | 

pre-employment  physical,  drug  screen  and  | 
background  investigation.  EOE.  I 

LOOKING  for  that  next  career  move?  Go  to  ^ 
The  Ogden  Newspapers,  Inc.  web  site  at: 
www.ogdennews.com/opportunities 


EpiTOR<S?PUBLISHER:  The  com  in  u uicatioi i  Hi  th 
of  the  tieivsjiaper  iiidnstry  every  ireek  since  IHd  i. 


Are  you  ready  to  let  your  sales  leadership 
skills,  creativity  and  success  elevate  you  to 
the  level  of  leadership  you  deserve?  The 
Chattanooga  Times  Free  Press  is  offering 
an  exceptional  opportunity  for  an  experi¬ 
enced  advertising  sales  manager.  The  ideal 
candidate  will  demonstrate  a  history  of 
sales  success,  creating  and  implementing 
innovative  advertising  ideas  and  developing 
the  skills  level  of  their  sales  team 
members.  At  least  three  years  of  major  ac¬ 
counts  experience  and  newspaper  manage¬ 
ment  a  must.  The  successful  candidate  will 
lead  a  sales  team  consisting  of  three  major 
account  reps  and  four  retail  account  exec¬ 
utives.  This  is  the  opportunity  to  live  in  the 
“Scenic  City"  of  the  Southeast  surrounded 
by  lakes,  rivers  and  mountains  and  tremen¬ 
dous  growth  opportunity.  You  will  enjoy 
working  for  the  newspaper  that  the  Tennes¬ 
see  Press  Association  recently  voted  number 
one  in  Tennessee.  You  will  have  the  ad¬ 
vantage  of  working  for  a  newspaper  experi¬ 
encing  both  advertising  and  circulation 
growth  rather  than  losses.  We  offer  a  com¬ 
pensation  package  that  will  generously  re¬ 
ward  your  success  along  with  outstanding 
benefits  package.  If  you  are  ready  to  be  re¬ 
warded  for  your  hard  work,  forward  your  re¬ 
sume  with  a  letter  of  introduction  and  salary 
history  to  Mike  Schuttinga,  Display  Advertis¬ 
ing  Manager,  Chattanooga  Times  Free 
Press,  400  E.  11th  Street,  Chattanooga, 
TN  37403.  E-mail: 

mschuttinga@timesfreepress.com 


Digital  Media  Classifieds  is  seeking  TWO 
National  Market  Development  Managers,  lo¬ 
cated  in  Denver,  CO  and  Columbia,  SC.  Since 
1997  we  have  established  working  rela¬ 
tionships  with  many  major  newspaper  pub¬ 
lishing  companies.  We  offer  14  television 
and  streaming  video  products  that  have 
proven  to  be  highly  profitable  for  our 
clients.  Responsibilities  for  this  position  are: 

•  Presenting  business  plans 

•  Implementing  product  launches 

•  Training  Sales  Representatives 
Requirements  for  this  position  include: 
•Working  knowledge  of  major  classifieds 

verticals 

•  Knowledge  about  Marketing,  Systems,  In¬ 
ternet,  and  Advertising  departments 

•  Communication/Presentation  Skills 

•  Experience  in  training  representatives 

•  Ability  to  hire  and  manage  a  staff 

•  Experience  with  budgets 

•  Travel  20  to  24  weeks  (no  weekends) 
Salary/bonus  plan  depend  on  experience. 
We  offer  medical,  dental,  vision,  401(k), 
and  travel  club  memberships.  Please  E-mail 
resume  and  salary  history  to  A.  Shealy: 
administration@digitalmediaclassifieds.com 


“Making  the  simple  complicated  is 
commonplace:  making  the  compli¬ 
cated  simple,  awesomely  simple, 
that’s  creativity 

-  (Charles  Mingus 


“Showing  up  is  80  percent  of 
life.” 
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-HELP  WANTED- 


ADVERTISING 


MEDIA  SALES  DIRECTOR:  AL.COM 
This  is  a  senior  position  located  in  the  Bir¬ 
mingham  office  reporting  to  the  CEO.  Re¬ 
sponsible  for  company  revenue  generation 
through  local  advertising  sales  and  motiva¬ 
tional  management  of  the  sales  team.  Re¬ 
quired  experience  includes  progressive  ad¬ 
vancement  in  local  media  sales  and  a  proven 
sales  track  record,  B.S.  in  Advertising, 
Marketing  or  related.  Must  possess  excep¬ 
tional  management,  leadership,  communi¬ 
cation  and  teamwork  skills.  Desire  to  work 
in  a  results-driven  organization  with  a  wide 
range  of  industries  is  required.  Please  for¬ 
ward  your  resume  to:  (205)  322.5357  or 
to:  jobs@al.com 

RETAIL  SALES  MANAGER 
The  Gazette  in  Colorado  Springs  (100,704 
daily,  118,353  Sunday)  is  looking  for  a 
proven  sales  leader  to  set  an  example  of 
excellence  for  their  teams  by  constantly  im¬ 
proving  personal  expertise,  setting  clear  ex¬ 
pectations,  providing  effective  feedback 
and  maximizing  time  in  the  field.  To 
succeed  in  this  front  line  management  role 
reporting  to  the  Retail  Advertising  Director, 
you  should  have  high-level  sales  ability,  ex¬ 
cellent  coaching  and  training  skills,  experi¬ 
ence  creating  new  revenue  strategies,  com¬ 
puter  literacy,  budgeting,  and  strong  hiring 
and  people  development  skills.  Experience 
with  ImMEDIAte  and  ACT  desired.  College 
degree  in  related  area  and  4-8  years  experi¬ 
ence  coaching  salespeople  preferred. 
Strong  organizational  skills,  as  weil  as  ethics 
and  integrity  are  a  must.  We  offer  a 
competitive  compensation  package  and  ex¬ 
cellent  benefits.  Send  your  resume  and  cover 
letter  with  salary  expectations  to:  The 
Gazette/Freedom  Colorado  Information,  30 
S.  Prospect  Street,  Colorado  Springs,  CO 
80903.  FAX:  (719)  636D373. 

Email:  dumont@gazette.com 

SALES  MANAGERS 
Retail  Advertising 

We  are  a  large  group  of  weekly  newspapers 
in  a  major  Midwest  market  looking  for  Retail 
Advertising  Sales  Managers  who  have  a 
successful  history  of  enthusiasm,  accom¬ 
plishment  and  motivational  abilities.  The  in¬ 
dividual  we  are  seeking  will  be  a  team  player 
who  can  direct  a  sales  team  to  reach 
new  levels  of  success.  We  are  a  growing 
company  and  we  look  for  individuals  who 
love  this  business  and  want  to  grow  with 
us.  in  addition  to  an  excellent  locale,  we  of¬ 
fer  a  fine  compensation  and  benefits  pack¬ 
age.  Interested?  Let’s  talk!  Send  your  resume 
with  a  cover  letter  outlining  your 
background,  qualifications  and  salary 
history  to: 

Box  3113,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


CIRCULATION 


CIRCULATION  DIRECTOR:  Medium  sized  daily 
paper  located  20  minutes  northeast  of 
Pittsburgh  has  career  opportunity  for  circu¬ 
lation  professional.  Demonstrated  success 
in  management  of  all  areas  of  circulation 
with  emphasis  on  growing  circulation  essen¬ 
tial.  A.M.  experience  strongly  preferred. 
Competitive  compensation  package  availa¬ 
ble.  Send  resume  with  salary  requirement 
to:  HR  Director,  Valley  News  Dispatch,  210 
Fourth  Avenue,  Tarentum,  PA  15084. 


CIRCULATION 


!  CIRCULATION  CENTER  MANAGER 
'  The  Las  Vegas  Review-Journal  is  seeking  an 
i  experienced  circulator  ready  to  move  up  to  ; 
serve  as  a  center  manager  in  one  of  the  i 
fastest-growing  cities  in  the  U.S.  This  position  i 
oversees  the  distribution  of  some  40,000  ! 
newspapers  and  manages  service  to  our  cus-  i 
tomers.  Will  be  accountable  for  4-6  employ¬ 
ees,  up  to  100  contractors,  and  an  annual 
1  budget.  Must  have  at  least  a  high  ' 
school  diploma  or  equivalent,  be  a  motivated  j 
!  self-starter,  and  possess  a  valid  drivers  i 
I  license  and  reliable  vehicle.  The  successful  ' 
candidate  will  have  had  five  years  of  mana-  i 
gerial  experience  and  a  demonstrated  | 
i  ability  to  effectively  communicate  with  and  i 
manage  a  distribution  staff.  If  you  are  inter-  ' 
’  ested  and  you  meet  ttese  qualifications, 

I  send  resume  and  salary  expectations  to  ; 

Las  Vegas  Review-Journal,  Human  Re-  i 
!  sources,  P.O.  Box  70  Las  Vegas,  NV  ' 
'  89125.  You  may  also  E-mail  (NO  attach¬ 
ments)  to  hr@reviewjournal.com 
Pre-employment  drug  screen  required.  EOE.  j 


!  CIRCULATION  DIRECTOR  i 

j  We  need  an  experiencec  circulator  with  a 
'  proven  record  of  success  to  grow  our  num¬ 
bers  and  increase  our  peretration  while  pro¬ 
viding  excellent  customer  service.  Our 
award-winning  product  enjoys  80%  reader-  ; 
I  ship  while  only  60%  of  the  market  subscribes,  | 
!  offering  great  growth  potential.  You  must  be  ’ 
'  a  strong  manager  and  an  aggressive,  re- 
i  sults-oriented  marketer  wno  relishes  a  chal- 
;  lenge.  Send  resume  and  salary  requirements 
i  to  L.  Michael  McCraken,  Publisher,  Wyoming 
Tribune-Eagle,  702  W.  Lincolnway,  Cheyenne, 

;  WY  82001,  or:  j 

j  mikem@wyomingnews.com 

’  CIRCULATION  MANAGER 

The  Norwich  Bulletin,  a  Gannett  newspaper 
;  in  eastern  Connecticut,  is  seeking  a 
I  qualified  individual  to  provide  outstanding  [ 
I  customer  service  and  circulation  growth.  ; 
This  position  reports  to  the  Circulation  Di-  | 
rector,  and  is  responsible  for  developing  i 
and  implementing  strategies  to  effectively 
i  manage  the  subscriber  database,  achieve 
j  sales,  service,  collections,  volume  and  ex- 
I  pense  goals,  promote  s  ngle  copy  growth 
i  initiatives;  and  develop  our  nonsubscriber 
:  program. 

■  Five  or  more  years  of  successful  experi- 
;  ence  in  circulation  operations  management, 
j  strong  communication  .md  organizational 
I  skills  and  a  degree  in  business  or  related 
i  field  are  required.  This  position  includes  a 
I  competitive  salary,  bonuses  and  excellent 
I  benefits.  To  apply,  senc/fax  your  resume 
j  to:  Human  Resources,  Norwich  Bulletin,  66 
I  Franklin  Street,  Norwich ,  CT  06360,  fax 
I  (860)  885-1312  or  E-mail  to: 

'  jobs@norwichbLlletin.com 


CIRCULATION/ DIRECT-MAIL  MANAGER 
Opportunity  for  circulation  manager  with  di- 

I  rect-mail  subscription  sales  experience. 

I  Manage  department  at  respected  37,500 
agriculture  newspaper.  Write  copy,  plan  and 
coordinate  large  mailings.  Supervise  field 
agents.  Some  travel  in  OR,  WA,  CA,  ID.  Ex¬ 
cellent  benefits.  Healthy,  friendly  Oregon 
community.  Resume,  gcals,  current  salary 
to:  General  Manager,  P.O  Box  2048, 

Salem,  OR  97308. 

I  mobrien@capitaipress.com 


CIRCULATION 


CIRCULATION  OUTSIDE  SALES  MANAGER 
Serving  a  rapidly  growing  metropolitan  area 
of  South  Florida,  THE  PALM  BEACH  POST 
seeks  a  qualified  candidate  to  maintain  a 
force  of  independent  door-todoor,  storefront 
sales  (kiosks)  and  special  event  contractors 
who  will  canvass  non-subscribers' 
households  in  NDM  and  ONDM  areas  for 
home  delivery  subscriptions;  recruit  and 
provide  product  information,  pricing  and 
support  to  contractors;  increase  circulation 
through  multi-unit  dwellings  via  apartment 
managers,  corporate  property  owners,  other 
corporate  partnerships,  etc. 

•Minimum  3  years’  experience  with  daily 
newspaper  and  3  years’  management 
role  in  newspaper  sales/promotion. 

•  PC  proficiency  in  spreadsheets,  reports 
•Strong  oral  and  written  communication, 

interpersonal  skills 

•  Self-motivated,  good  time  management 
Send  resume  to  The  Palm  Beach  Post,  Attn: 
Lisa  Pinto,  Human  Resources,  2571  S. 
Dixie  Highway,  West  Palm  Beach,  FL  33405 
or  Fax  (561)  8204192. 

HOME  DELIVERY  MANAGER 
Mid-size  newspaper  in  the  Puget  Sound 
area  of  Washington  State  is  seeking  an  ex¬ 
perienced  and  motivated  Home  Delivery 
Manager  to  grow  our  circulation  with  contin¬ 
ued  emphasis  on  excellent  service  and 
on-time  delivery.  Three  or  more  years  lead¬ 
ership  experience  in  circulation  management 
a  must!  Enjoy  a  solid  compensation 
and  benefit  package.  Send  resume  and  salary 
history  to  Box  3117,  Editor  &  Publisher 
Classified,  770  Broadway,  7th  Floor,  New 
York,  NY  10003. 


EDITORIAL 


AEROSPACE  REPORTER 
The  Seattle  Times  is  looking  for  a  versatile 
reporter  to  cover  the  airline  industry  in 
transformation.  This  is  a  chance  to  cover 
one  of  the  nation’s  most  interesting  running 
business  stories  in  the  town  where  the  jet 
airliner  was  born,  for  a  paper  that  has  a  tre¬ 
mendous  readership  for  aerospace  stories. 
We  need  someone  who  can  analyze  and 
write,  who  is  surefooted  on  deadline  and 
also  able  to  write  takeouts,  who  can  set  pri¬ 
orities  and  cover  a  beat,  and  who  can  col¬ 
laborate  with  other  members  of  a  3-person 
aerospace  team.  This  is  a  good  opportunity 
for  people  who  have  some  familiarity  with 
commercial  aviation,  but  we’d  like  to  hear 
from  business  reporters  interested  in  a 
high-end  beat  at  an  excellent,  growing 
newspaper.  Five  years  of  metro-daily  experi¬ 
ence  preferred.  To  apply  send  resume, 
cover  letter  and  clips  to  Patricia  Foote, 
AME/Hiring  &  Staff  Development,  The  Seattle 
Times,  P.O.  Box  70,  Seattle,  WA  98111. 

The  Seattle  Times  is  a  drug-free  workplace. 

ARTS  &  ENTERTAINMENT  EDITOR 
Our  beat  is  cutting  edge  and  traditional  cul¬ 
ture,  plus  dining,  with  a  local  twist.  New 
York  City  weeklies.  Reply  to  Box  3090,  Editor 
&  Publisher  Classified,  770  Broadway, 
7th  Floor,  New  York,  NY  10003. 


the  newspaper  in(iustr}''s 

- MEETING  place! - 

888.82  5.9  H9 


EDITORIAI. 


ASSISTANT  CITY  EDITOR 
The  Abilene  Reporter-News,  a  45,000-circ. 
daily  newspaper  in  West  Texas,  is  seeking 
a  skilled  and  curious  journalist  ready  to  ad- 
i  vance  into  management.  Will  lead  our  news 
:  coverage  on  nights  and  weekends. 

:  Looking  for  someone  with  5  years  experi- 
!  ence,  passionate  about  journalism  and  its 
.  role  in  a  community.  The  Reporter-News 
’  places  a  premium  on  enterprise  reporting 
that  lets  reporters  dig  to  the  heart  of  a  sub¬ 
ject.  We  are  a  prize-winning  newspaper, 

;  having  won  9  Texas  Associated  Press  Man¬ 
aging  Editor  Awards  last  year. 

Send  resume,  clips  (if  available),  and  a 
one-page  autobiography:  Anthony  Wilson, 

I  content  editor,  Abilene  Reporter-News,  P.O. 

I  Box  30,  Abilene,  TX  79604,  or: 

'  WilsonA@feporternews.com 

!  Call:  (800)  588^397,  ext.  6730  with 
'  questions.  View  our  newspaper  at: 
iwww.reporternews.com  EOE 

BIOTECH  REPORTER 

:  The  San  Diego  Union-Tribune  wants  to  be¬ 
come  an  even  more  comprehensive  source 
of  information  on  the  biotechnology 
industry.  We’re  looking  for  a  business  jour¬ 
nalist  to  help  us  achieve  that  goal.  San  Diego 
'  now  has  the  nation’s  third  largest  cluster 
,  of  biotech  companies,  so  we’re  adding  a 
second  biotech  reporter  to  our  staff.  The 
reporter  will  cover  the  more  than  160 
public  and  private  medical  device  companies 
here  and  the  pharmaceutical  firms  that 
have  established  major  research  units  in 
our  ocean-front  paradise,  including  Pfizer, 

,  Novartis,  Merck  and  Johnson  &  Johnson. 
The  right  candidate  also  will  work  with  our 
veteran  biotech  reporter  to  cover  national 
•  issues  and  legislation  affecting  the  industry. 
Previous  health  and  science  writing  experi¬ 
ence  is  desirable.  Send  resume  and  work 
'  samples  to  Jim  Watters,  Business  Editor, 
i  The  San  Diego  Union-Tribune,  350  Camino 
de  la  Reina,  San  Diego,  CA  92108.  E-mail: 
jim.watters@uniontrib.com 

CITY  EDITOR  ~ 

Creative,  dynamic  manager  sought  to  help 
lead  award-winning  news  staff.  Requirements: 
Sharp  sense  of  news,  the  ability  to 
develop  strong  enterprise  and  investigative 
coverage,  to  provide  inspirational 
leadership,  to  orchestrate  coverage  in  the 
paper  and  on  the  Web,  to  edit  with  care  and 
flair,  and  to  respond  quickly  to  breaking 
news.  Send  resume  to  Rich  Kleban,  managing 
editor,  Poughkeepsie  Journal,  85  Civic 
Center  Plaza,  Poughkeepsie,  NY  12601. 

CO^  EDITOR/PAGE  DESIGNER 
The  Naples  Daily  News,  a  Scripps  Howard 
daily  newspaper  on  Southwest  Florida’s  Gulf 
Coast,  needs  an  experienced  journalist  to 
join  its  copy  desk  team.  E-mail  resume  and 
three  professional  references  to  News  Editor 
Tim  Aten,  tlaten@naplesnews.com. 

editorTnchief 

I  Award-winning  weekly  newspaper  seeks  Edi- 
I  tor-in-Chief  to  lead  our  staff  of  professional 
■  journalists  in  delivering  an  essential  source 
of  information  to  the  discerning  readers  of 
i  our  communities.  We  offer  a  competitive 
salary,  benefits  and  401(k)  program.  Jour¬ 
nalism  degree  preferred;  editing  experience 
required.  Please  send  resume  to: 

Box  3069  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor,  NY,  NY  10003 
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EDITORIAL 


CITY  EDITOR 

Seven-day  AM  in  Zone  5  is  seeking  a  city 
editor  to  strengthen  its  newsroom  manage¬ 
ment  team.  We  are  an  award-winning  paper 
with  daily  circulation  of  about  30,000.  We 
offer  a  very  attractive  salary  and  benefits 
package  and  the  opportunity  to  contribute 
to  an  organization  that  prides  itself  on  its 
consistently  stellar  local  news  report.  For  a 
position  of  this  importance,  we  take  strong 
technical  skills  as  a  given.  What  we  really 
need  is  someone  who  can  lead  and 
motivate  a  sizeable  staff  of  talented  reporters 
and  photographers.  Strong  planning 
and  organizational  skills  are  essential.  We 
work  in  a  vibrant,  growing  market  that 
never  lacks  for  great  news  possibilities  and 
competitive  challenges.  If  you  think  you 
have  what  it  takes  to  excel  in  this 
demanding  position,  we  would  love  to  hear 
from  you.  Send  resume  and  cover  letter 
to:  Kenosha  News,  Attn:  Human  Resources 
715  58th  Street,  Kenosha,  Wl 
53140. 


DEPUTY  SPORTS  EDITOR 
The  Fresno  Bee  is  looking  for  a  Deputy 
Sports  Editor  who  has  a  passion  for  words. 
The  ideal  candidate  is  someone  who  places 
a  premium  on  enterprise  and  investigative 
sports  journalism.  Working  closely  and  ef¬ 
fectively  with  reporters  of  varying  abilities 
to  develop  their  writing  and  reporting  skills 
is  essential.  The  Deputy  Sports  Editor  will 
be  responsible  for  getting  first  reads  on 
staff-written  stories,  conducting  one-on-one 
editing  sessions  with  reporters,  preparing 
the  daily  budget,  maintaining  an  advance 
budget,  assigning  photos  and  graphics  and 
helping  plan  special  sections.  We  are 
looking  for  someone  who  has  demonstrated 
leadership  skills.  The  ability  to  think  creatively 
is  a  must.  Please  send  a  resume,  references 
and  examples  of  your  work  to  Robert  Zizzo, 
Sports  Editor,  The  Fresno  Bee, 
1626  E  Street,  Fresno,  CA  93786.  EOE. 

EDITOR 

The  Center  for  Public  Integrity,  a  nonprofit, 
nonpartisan  organization  nationally  recog¬ 
nized  for  Its  investigative  reports,  seeks  an 
experienced  editor  for  its  long-term 
projects.  The  deputy  managing  editor  will 
work  closely  with  project  staff,  oversee  the 
day-to-day  editorial  process,  and  work 
closely  with  writers  on  a  wide  range  of  na¬ 
tional  and  international  reports.  Applicants 
should  have  exceptional  writing  and  editing 
skills,  including  copy  editing,  experience 
with  enterprise  journalism,  and  demonstrable 
managerial  skills.  Interview  process  will 
include  an  editing  test.  Competitive  salary, 
excellent  benefits,  positive  work  environment. 
Send  cover  letter,  resume  and  clips 
to  Bill  Allison,  managing  editor,  CPI,  910 
17th  Street,  NW,  7th  Floor,  Washington,  DC 
20006. 


EDITOR 

The  Santa  Maria  Times,  20,000  daily  on  the 
beautiful  Central  Coast  of  California,  is 
seeking  an  experienced  and  energetic  editor 
to  lead  its  newsroom  to  new  heights. 
Previous  management,  writing,  editing  and 
layout  experience  using  QuarkXPress  as 
well  as  an  understanding  of  the  importance 
of  local  content  and  community  involvement 
a  must!  Competitive  salary  and  benefits. 
Send  resume  to:  Human  Resources,  Santa 
Maria  Times,  P.O.  Box  400,  Santa  Maria, 
CA  93456  or  E-mail:  tastrosky@pulitzer.net 


EDITORIAL 


EDITOR 

Commonwealth  Business  Media,  Inc.,  a  pub¬ 
lisher  of  trade  directories  is  currently  seeking 
a  full  time  Editor,  for  Pacific  Shipper,  a 
leading  Business  to  Business  International 
weekly  trade  magazine.  CBM  offers  a  com¬ 
petitive  salary  and  benefit  package.  Re¬ 
sponsibilities  will  include  managing,  as¬ 
signing,  editing  and  writing  weekly  features 
and  news  stories,  keeping  abreast  of  industry 
news  and  finding  new  ways  to 
provide  information  to  the  Maritime 
Industry.  Must  have  5-i-  years  managerial 
and  writing  experience.  Please  send 
resume  and  salary  history  to: 

recruit@joc.com 
No  relocation  provided.  EOE 


EDITOR:  The  Vineyard  Gazette,  the  award¬ 
winning  weekly  newspaper  of  Martha’s  Vine¬ 
yard,  is  seeking  an  editor  to  lead  our  staff 
of  community  newspaper  journalists.  We’re 
searching  for  a  candidate  who  is  an  experi¬ 
enced  journalist  with  excellent  news  judgment 
and  solid  management  skills.  Exceptional 
writing  and  editing  skills  are  essential, 
as  well  as  the  ability  to  supervise  the 
day-to-day  operations  of  the  editorial  de¬ 
partment  and  help  staff  writers  produce 
quality  news  and  feature  stories.  We  offer  a 
competitive  salary,  benefits  and  401(k)  pro¬ 
gram.  Qualified  candidates  should  send  a 
cover  letter  and  resume  to: 

Richard  Reston,  Publisher 
The  Vineyard  Gazette 
P.O.  Box  66,  Edgartown,  MA  02539 


EDITORIAL  PAGE  EDITOR  for  40,000  circu¬ 
lation  daily  in  South  Texas.  Family-owned 
and  committed  to  high  journalistic 
standards.  Reports  to  publisher.  Broad  jour¬ 
nalistic  background  and  superior  writing 
abilities.  Other  desirable  attributes  include: 
Being  well  read.  Interested  in  and  having 
knowledge  of  local,  regional,  national  and 
international  issues.  Having  the  ability  to 
identify  and  address  political,  social  and 
economic  issues.  Having  own  opinions  but 
with  the  ability  to  write  convincing  opinions 
without  personal  support.  Having  an  open 
and  fair  mind.  Having  good  people  skills. 
Duties  of  the  position  include:  Coordinating 
columns,  cartoons,  letters  and  editorials  for 
Opinion  Page.  Researching,  proposing,  writ¬ 
ing  or  supervising  all  local  editorials.  Main¬ 
taining  files  to  assist  in  development  of  con¬ 
sistent  editorial  positions  according  to  own¬ 
ers’/institutional  philosophy.  Visit  our  web 
site:  http://www.victoriaadvocate.com  Send 
resume  detailing  experience  and  quali¬ 
fications  along  with  writing  samples  to  Human 
Resources,  P.O.  Box  1518,  Victoria, 
TX  77902.  Fax  to  361-574-1202  or  E-mail 
to:  pswan@vicad.com 


GRAPHICS  EDITOR  wanted  for  aggressive 
mid-sized  dally  in  Zone  9.  Must  be  able  to 
produce  compelling  graphics  and  lead  a 
team  of  designers  and  artists  to  lift  the 
paper’s  graphic  treatment  of  the  news.  Can¬ 
didates  must  have  experience  with  graphic 
design  and  layout  programs  and  be  able  to 
work  with  other  departments.  Ability  to 
manage  is  a  must.  Send  a  cover  letter,  re¬ 
sume  and  work  samples  to: 

Box  3109,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


EDITORIAL 


FOOD/RESTAURANT  COLUMNISTS 
New  Times  is  looking  for  additional  food 
columnists  for  its  award-winning  weekly 
newspapers.  You  must  be  passionate  about 
food,  knowledgeable  about  the  restaurant 
business  and  able  to  produce  stylish,  opin¬ 
ionated  columns.  Position  may  be  fulltime 
depending  on  writing/editing  experience 
and  willingness  to  relocate. 

New  Times  publishes  magazine-style  weekly 
newspapers  -  covering  local  news,  politics, 
arts  and  music  -  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  San  Francisco,  Ft.  Laud¬ 
erdale,  Cleveland,  St,  Louis,  Kansas  City 
and  Oakland.  Qualified  applicants  should 
send  cover  letter,  resume  and  clips  to  the 
address  below.  BE  VERY  SPECIFIC  ABOUT 
WHICH  NEW  TIMES  CITIES  APPEAL  TO  YOU. 

Christine  Brennan 
Executive  Managing  Editor 
New  Times 

P.O,  Box  5970,  Denver,  CO  80217 
No  phone  calls  or  E-mails,  please. 


HIGHLANDS  TODAY,  a  Media  General  daily 
serving  Sebring,  FL,  is  seeking  two  winners; 
a  dynamic  REPORTER  to  join  our  award¬ 
winning  team  of  community  journalists.  And, 
a  WORDSMITH  who  can  edit  and  write. 
Send  cover  letter  and  resume  to  Dave  Bryant, 
editor.  Highlands  Today,  231  U.S.  27 
North,  Sebring,  FL  33870,  or  E-mail: 
highlandstoday@highlandstoday.com 


LEAD  PAGE  DESIGNER 
The  Mail  Tribune,  a  30,000  circulation,  fully 
paginated,  a.m.  daily  in  scenic  southern  Or¬ 
egon,  has  an  opening  for  an  experienced, 
creative  page  designer  and  copy  editor  ca¬ 
pable  of  handling  front-page  and  feature-page 
assignments.  Candidates  should  be  well-or¬ 
ganized,  have  a  sure  command  of  the  lan¬ 
guage  and  be  comfortable  and  creative  with 
today’s  design  and  graphics  tools. 
We  offer  competitive  salaries,  comprehensive 
benefits  and  the  opportunity  to  live  minutes 
away  from  the  Oregon  Shakespeare 
Festival  and  great  skiing,  rafting  and  hiking. 
Our  goal  IS  simple:  to  be  the  best.  If  you 
have  a  similar  goal  and  would  like  to  be 
part  of  our  team,  send  a  cover  letter,  resume 
and  at  least  five  samples  of  relevant 
work  to:  News  Editor  Robert  Galvin,  Mail 
Tribune  Newspapers,  P.O.  Box  1108,  Med¬ 
ford,  OR  97501.  EOE.  E-mail  questions  to: 
rgalvin@mailtribune.com 


REPORTER 

The  Rio  Grande  Valley,  in  deep  South  Texas 
along  the  Mexican  border,  offers  a  colorful 
blend  of  cultures  and  a  dynamic  news  envi¬ 
ronment  for  an  enterprising  reporter 
anxious  to  cover  regional  health  and  envi¬ 
ronmental  issues.  The  Valley  Freedom 
Newspapers  group,  with  a  combined  daily 
circulation  of  100,000  in  one  of  the  nation's 
fastest  growing  areas,  is  seeking  a  talented 
writer  with  a  track  record  of  producing 
in-depth  stories,  story  packages  and  series 
work.  Although  not  required,  fluency  in 
Spanish  is  a  big  plus.  Respond  with  cover 
letter,  resume  and  work  samples  to  George 
Cox,  editor.  Valley  Morning  Star,  1310  S. 
Commerce,  Harlingen,  TX  78551. 

Work  samples  should  include  at  least  one 
multistory  package  or  series. 


EDITORIAL 


JOB  OPENINGS  AT 

THE  ATLANTA  JOURNAL-CONSTITUTION 
Here’s  your  chance  to  work  for  an 
award-winning  newspaper  in  an  exciting  and 
dynamic  city.  Our  mission  at  the  Atlanta 
Journal-Constitution  is  to  cover  our  fast¬ 
changing  community  thoroughly  and  aggres¬ 
sively.  We  have  a  great  new  leadership 
team  and  we’re  looking  to  add  even  more 
depth  to  our  staff. 

ASSISTANT  BUSINESS  EDITOR  -  Come  help 
lead  our  coverage  of  some  of  the  nation’s 
biggest  corporate  names:  Coca-Cola,  Home 
Depot,  Georgia-Pacific,  Southern  Co., 
BellSouth  and  CNN  (AOL  Time  Warner).  Your 
job  would  be  to  run  a  team  of  business  re¬ 
porters  covering  these  companies.  Must 
have  significant  experience  in  reporting 
and/or  editing  business  news.  Responsibili¬ 
ties  include  assisting  reporters  in 
developing  their  beats  and  finding, 
assigning  and  editing  stories.  Team  player 
who  can  work  across  departments  to  insure 
that  stories  are  accompanied  by  strong 
photos  and  graphics.  Candidates  should 
know  how  to  develop  daily  and  enterprise 
stories,  including  investigative  pieces. 

DAILY  METRO  EDITOR  -  Are  you  a  highly 
motivated  journalist  with  exceptional  news 
judgment  and  a  willingness  to  respond  ag¬ 
gressively  to  the  news  of  the  day?  Can  you 
take  the  lead  in  making  sure  we  stay  focused 
on  continuing  stories?  This  editor’s 
chief  responsibility  will  be  to  make  each 
day’s  metro  content  strong  and  consistent. 
We  want  an  editor  who  excels  at  directing 
coverage,  planning  and  representing  the  de¬ 
partment  in  meetings.  This  person  must  be 
an  excellent  motivator  and  communicator. 
LIFESTYLE  EDITOR  -  We’re  looking  for  a  su¬ 
perior  journalist  and  leader  to  contribute  to 
the  department’s  core  section,  daily  and 
Sunday  Living.  The  ideal  candidate  can 
brainstorm  story  approaches  on  the  front 
end  and  work  with  copy  on  the  back  end  to 
ensure  that  stories  are  fair,  well  reported 
and  well  written.  This  editor  must  be  re¬ 
ceptive  to  hearing  story  pitches  and  making 
sure  they  work  well  in  the  section.  Excep¬ 
tional  planning  and  collaboration  skills  are  a 
must.  A  strong  visual  sense  and  excellent 
deadline  editing  skills  are  essential  since 
the  section  is  live. 

Send  an  autobiography,  resume  and  samples 
of  your  editing  work  to:  Angela  Tuck, 
Recruiter,  Atlanta  Journal-Constitution,  72 
Marietta  Street  NW,  Atlanta,  GA  30303. 

SPORTS  EDITOR  wanted  for  mid-sized  Zone 
9  daily  in  exciting  metro  market.  Great 
sports  town  has  plenty  of  sports  news  and 
plenty  to  do.  Section  editor  must  be  able  to 
lead  and  inspire  a  section  to  new  heights. 
Candidates  must  have  good  writing,  repor¬ 
ting  and  editing  skills  as  well  as  supervisory 
experience.  Candidates  should  have  experi¬ 
ence  with  pagination  and  newspaper  pro¬ 
duction  as  well  as  have  a  solid  understanding 
of  all  aspects  of  running  a  sports  de¬ 
partment.  Send  a  cover  letter,  resume  and 
clips  to: 

Box  3108,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


Your  comiiuinii  atiou  link  to  the 
nuwsitajicr  itidu.stry  ever\-  week 
sitKu  IHH-i. 


22  EDITORS:  PUBLISHER  CLASSIFIEDS  OCTO  B  E  R  '2  S ,  2  002 


www.editorandpublisher.com 


Phone:1-888-825-9149  ~  CLMSIFMyMTili  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


EDITORIAL 


REPORTER/PHOTOGRAPHER 
'  *  NOT  TO  EXCEED  1 3  MONTHS  *  * 
SUMMARY  OF  DUTIES:  Reports  and  writes 
stories  that  adhere  to  the  highest  principles 
of  professional  journalistic  ethics.  Provides 
photographs  to  accompany  stories  and 
looks  for  opportunities  to  supply  stand 
alone  feature  or  news  photographs.  Estab¬ 
lishes  a  professional  working  relationship 
with  military  Public  Affairs  Officers  and 
maintains  regular  communication.  Builds 
strong  public  relations  ties  with  the  commu¬ 
nity  the  newspaper  serves.  Deploys  for  cov¬ 
erage  of  significant  events  of  interest  to  the 
reading  audience.  Evening,  weekend  and 
holiday  work.  Stays  abreast  of  regional,  na¬ 
tional  and  international  news  and  looks  for 
possible  impact  on  the  newspaper  reader- 
ship.  Maintains  current  knowledge  of 
military  units  assigned  to  coverage  area. 
QUALIFICATION  REQUIREMENTS:  A  journal¬ 
ism  degree,  degree  in  a  related  field  or 
three  years  experience  reporting  and 
writing  for  a  newspaper.  Experience  covering 
a  variety  of  topics  from  hard  news  to 
features.  Demonstrated  strong  English  lan¬ 
guage  verbal  and  written  skills.  Computer 
use  with  standard  software  packages  such 
as  MS  Office.  Ability  to  take  and  transmit 
publishable  photographs  with  a  digital  cam¬ 
era.  Foreign  language  skills,  particularly 
German,  Italian,  Spanish,  French  or  Turkish 
is  a  plus.  Military  service  or  previous  jour¬ 
nalism  experience  covering  the  military  is 
desirable. 

CONDITIONS  OF  EMPLOYMENT:  Reporters 
are  required  to  travel  at  a  moment’s  notice 
to  remote  worldwide  locations  to  cover 
breaking  stories  of  international  importance 
or  to  fill  in  for  other  reporters  during  their 
temporary  duty  assignments.  Extended  ab¬ 
sences  from  assigned  duty  area.  Evening, 
weekend  and  holiday  work.  A  valid  driver’s 
license.  Positions  offer  full  benefits 
including  medical  and  life  insurance  and 
401(k). 

HOW  TO  APPLY:  Application  deadline  is  No¬ 
vember  11,  2002.  The  European  Stars  & 
Stripes,  NAF  Personnel  Office,  Unit  29480, 
APO  AE  09211.  Prior  military  must  include 
a  copy  of  DD  Form  214  (member  4  copy) 
showing  nature  of  discharge.  For  further  in¬ 
formation  contact  the  NAF  Personnel  Office 
at  by  E-mail  at  jonesj@mail.estripes.osd.mil. 
Applications/resumes  will  be  accepted  by 
E-mail  at:  Jobs@mail.estripes.osd.mil  or  by 
Fax  at  01149-6155-601421. 

Texas  Lawyer,  an  award-winning  weekly 
newspaper,  seeks  REPORTER.  Journalism 
degree  required;  J.D.  a  plus.  Send 
clips/resume  to:  Editor  Colleen  McGushin, 
900  Jackson  St.  #500,  Dallas,  TX  75202; 

FAX:  (214)  741-2325;  E-mail: 

cmcgushin@texaslawyer.com 


EDITORIAL 


STAFF  WRITERS 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  has  immediate 
openings  for  experienced  writers  at  its 
hard-hitting  papers  in  Houston,  Phoenix  and 
Oakland.  We’re  looking  for  journalists  who 
understand  the  difference  between  maga¬ 
zine-style  reporting  and  the  hurried  fact-find¬ 
ing  of  daily  papers.  The  ideal  candidates 
will  have  a  solid  background  in  news  and  be 
able  to  create  in-depth,  well-crafted  stories 
based  on  solid  reporting  that  explore  the 
issues,  events  and  personalities  of  their 
community.  Phoenix  applicants  should  have 
at  least  five  years  experience;  the  Oakland 
position  is  entry-level.  New  Times  publishes 
magazine-style  weekly  newspapers 
covering  local  news,  politics,  arts  and 
music  in  Phoenix,  Denver,  Miami,  Dallas, 
Houston,  San  Francisco,  Ft.  Lauderdale, 
Cleveland,  St.  Louis,  Kansas  City  and  Oak¬ 
land.  We  offer  competitive  salaries  and  ben¬ 
efits.  Qualified  applicants  should  send  cover 
letter,  resume  and  clips: 

Andy  Van  De  Voorde 
Executive  Associaie  Editor 
New  Times 

P.O.  Box  5970,  Denve-,  CO  80217 


MANAGE  THE  BEST 

New  Times,  the  nation’s  la  'gest  publisher  of 
alternative  newsweeklies,  is  looking  for  ex¬ 
perienced  and  dynamic  editors  to  manage 
its  papers  in  Ft.  Lauderdale,  Kansas  City, 
and  Phoenix.  We’re  searching  for 
candidates  who  have  a  fine  touch  with  copy, 
a  firm  grasp  of  magazine-style  journalism, 
and  the  confidence  to  work  comfortably 
with  a  staff  of  award-winning  journalists.  Ap¬ 
plicants  must  have  excellent  news  judgment 
and  solid  management  ski  Is.  The  managing 
editor  will  supervise  the  day-today  operations 
of  the  editorial  department  and  help 
staff  writers  produce  quality  news  and  feature 
stories.  Exceptional  wrhing  and  editing 
skills  are  essential;  the  interview  process 
will  include  an  extensive  editing  test.  New 
Times  offers  competitive  salaries  and  bene¬ 
fits.  Qualified  candidates  should  send  a  cover 
letter,  a  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times 
P.O.  Box  5970 

Denver,  CO  80217 

MANAGING  E'DITOR 

Why  be  a  cog  on  a  daily’s  wheel  when  you 
can  drive  the  wagon  at  a  well  established 
New  York  City  area  weekly.  Practice  honest 
community  journalism  and  leave  your  mark. 
Send  a  one  page  statement  describing  your 
ideal  newspaper,  plus  resume,  samples  and 
salary  requirement  to  Box  3087,  Editor  & 
Publisher  Classified,  770  Broadway,  7th 
Floor,  New  York,  NY  10003. 


EDITORIAL 


SPORTS  EDITOR 

We  just  lost  our  sports  editor  to  a  bigger 
newspaper,  and  need  another  great  one. 
The  Skagit  Valley  Herald  is  a  locally  owned, 
20,000  circulation  daily  famous  for 
covering  prep  sports  and  active  outdoor 
recreation.  Details  are  available  online  at: 
www.skagiNalleyherald.com 


FINANCE 


FINANCE  DIRECTOR 

We  are  seeking  a  Finance  Director  to  perform 
and  direct  financial  analyses,  prepare 
and  monitor  budgets,  conduct  cost 
analysis,  and  accumulate  financial  informa¬ 
tion  and  project  it  in  the  future  for  strategic 
planning.  The  executive  will  also  prepare 
monthly,  quarterly,  and  annual  reports  and 
will  ensure  accurate  and  timely  financial  re¬ 
porting  to  the  publisher. 

The  executive  will  direct  a  staff  of  accounting 
personnel  including  accounts  payable, 
payroll,  credit  and  collection,  billing  and  will 
be  responsible  for  training  and  on-going  de¬ 
velopment  of  the  entire  accounting  team. 

As  the  position  is  central  to  the  paper’s 
strategic,  financial  and  operational  welfare, 
the  candidate  must  have  a  solid  financial 
background.  Excellent  oral  and  written 
communication  skills  required  along  with 
the  ability  to  handle  multiple  tasks.  Please 
submit  resumes  and  salary  to: 

louise.kopitch@sbsun.com 
OR  mail  to: 

The  Sun  Newspaper 
Human  Resources  Department 
399  North  D  Street 
San  Bernardino,  CA  92401 
An  Equal  Opportunity  Employer 
Drug-Free  Work  Environment 


HUMAN  RESOURCES 


VICE  PRESIDENT 

DIRECTOR  OF  HUMAN  RESOURCES 
The  Eagle-Tribune  Publishing  Company  is  a 
fast-growing,  privately  held  company 
seeking  an  innovative,  seasoned  professional 
with  strong  management  skills  to  provide 
strategic  direction  for  the  Human 
Resources  Department, 

As  part  of  our  senior  management  team, 
you  will  be  responsible  for  managing  all  as¬ 
pects  of  Human  Resources,  including  com¬ 
pensation,  benefits,  employee  relations, 
HRMS,  recruitment  and  retention,  organiza¬ 
tional  development,  and  integrating  HR  into 
key  business  operations. 

Seven  to  Ten  years  HR  management  experi¬ 
ence  IS  required.  Bachelor’s  degree  in  Human 
Resources  Management  or  related 
field  required.  Master’s  degree  in  Human 
Resources  Management  or  equivalent 
education  and  experience  preferred. 

For  confidential  consideration,  please  forward 
a  cover  letter,  with  salary  requirements,  and 
resume  to: 

Richard  M.  Franks,  Chief  Operating  Officer 
Eagle-Tribune  Publishing  Company 
100  Turnpike  Street 
North  Andover,  MA  01845 
Rfranks@eagletribune.com 
Fax  (978)  689-3841 
No  phone  calls,  please 
We  are  an  equal  opportunity  employer 


INFORMATION  SYSTEMS 


MANAGER  OF  INFORMATION  TECHNOLOGY 
We  have  an  immediate  opening  for  the 
newly  created  position  to  assist  the 
Director  of  IT  at: 

THE  TIMESf  ICAYUNE 
in  New  Orleans.  The  successful  candidate 
for  this  position  will  have: 

•  Experience  with  production  and  business 
applications  in  a  medium  to  large  company 
with  demanding  deadlines 

•  Experience  supervising  and  developing  IT 
staff,  including  telecommunications  em¬ 
ployees 

•  A  user-oriented  focused  attitude 

•  A  proven  track  record  as  responsive  and 
willing  to  solve  problems  for  users  that 
have  limited  knowledge  of  IT  applications 
and  hardware 

•  Five  years  or  more  of  hands-on  IT  experi¬ 
ence 

•The  willingness  to  work  nights  regularly 
and  to  respond  in  emergencies  during 
off-hours 

•  A  working  knowledge  of  local  and  wide 
area  networks-including  both  Novell  and 
Microsoft 

•Experience  in  evaluating  software  and 
hardware  and  making  recommendations 
based  on  ubiity  and  cost  effectiveness 
Experience  working  in  the  newspaper  indus¬ 
try  will  be  desirable  but  not  essential.  The 
compensation  will  be  commensurate  with 
education,  training  and  experience.  Submit 
resume  and  salary  history  in  confidence  to: 

HR  Enterprise,  Inc. 

P.O.  Box  6507 
Louisville,  KY  40206 
FAX:  (502)  8960033 
E-mail:  ltassistantmgr@aol.com 


DIRECTOR  OF  INFORMATION  SYSTEMS 
The  Times  Leader,  a  Knight  Ridder  owned 
newspaper  in  Northeastern  Pennsylvania, 
has  an  Immediate  opening  to  lead  our  sys¬ 
tems  operation.  An  extensive  background  is 
the  only  prerequisite  for  this  position.  The 
ideal  candidate  must  be  process  oriented, 
with  a  strong  interest  and  ability  to  make  a 
difference  in  our  business.  We  operate  a  va¬ 
riety  of  hardware  such  as  HP  mini  and  a  lot 
of  desktop  equipment.  We  use  a  variety  of 
operating  system/network  platforms,  e.g. 
Windows  NT,  MA(j  OS,  Novell.  SQL,  Cisco 
routers,  etc.  Interested  candidates  should 
send  a  resume,  compensation  history  and 
expectations  to: 

Prashant  Shitut,  VP/Operations 
Times  Leader 

15  N.  Mam  Street,  Wilkes-Barre,  PA  18711 
E-mail:  prash@leader.net 


E&P'S  CLASSIFIED 

the  newspaper 
^industry’s  meeting^  I 
place.  1 1 

888.825.9149  || 


For  help  wanted/position  wanted  rates  call 
Hazel  Preuss  at  646.654.5302  or 
Michele  MacMahon  at  646.654.5303 

- the  newspaper  industri/'s - 

- meeting  place. - 


www.editorandpublisher.com 
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Fax :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


MAILROOM 


ASSISTANT  PACKAGING  MANAGER 
Day  &  Night 

The  assistant  packaging  manager  directs 
the  workflow  of  the  daily  packaging  opera¬ 
tions  and  sets  and  adjusts  priorities  as  pro¬ 
duction  dictates.  This  individual  must  coor¬ 
dinate  communications  with  other  depart¬ 
ments  to  ensure  timely  production  and 
meet  truck  dispatch  goals,  ensure  a  clean 
and  safe  working  environment,  supervise 
and  develop  employees  and  address  and 
document  employee  disciplinary  issues. 
Hours:  Flexible  rotating  shifts  to  include 
some  nights  &  weekends. 

•  Bachelor’s  degree  preferred 

•  5  years  supervisory  experience  or  recent 
College  Graduate 

•Ability  to  work  under  pressure  and  meet 
deadlines 

•  Mechanical  aptitude 

•  Exceptional  communication  and  organiza¬ 
tional  skills 

•  Proficiency  with  MS  Office 
Send,  E-mail  or  Fax  resumes  to: 

The  Indianapolis  Star 
307  N.  Pennsylvania  Street 
Indianapolis,  IN  46204 
E-mail:  careers@indystar,com 
Fax:  (317)444-8200 


PACKAGING  OPERATIONS  MANAGER 
Nights 

The  packaging  operations  manager  is  re¬ 
sponsible  for  efficiently  managing  all  facets 
of  production  on  the  night  shift.  Duties  in¬ 
clude:  direct  all  activities  related  to  nightside 
packaging  with  the  goal  of  producing 
quality  products  in  an  efficient  and  timely 
manner,  coordinate  with  dayside  operations 
and  maintain  cooperative  rapport  with  other 
departments,  develop  and  maintain  a  pro¬ 
ductive  staff,  scheduling,  prepare  all  repor¬ 
ting  and  documentation,  maintain  a  clean 
and  safe  work  environment,  address  and 
document  employee  disciplinary  issues. 
Hours:  Varying  hours  to  include  nights  & 
some  weekends. 

•  Bachelor’s  degree  preferred. 

•  5  -I-  years  supervisory  experience  in  a 
newspaper  management  position 

•  Ability  to  develop  new  ideas. 

•  Problem  resolution  &  conflict  management 
skills. 

•  Ability  to  work  under  pressure  and  meet 
deadlines. 

•  Working  knowledge  of  packaging  operation, 
including:  inserters,  stackers,  palletizer,  ty¬ 
ing  machine,  ink  jet  equipment,  and 
labeling  machinery. 

•  Exceptional  communication  and  organiza¬ 
tional  skills. 

•  Proficiency  with  MS  Office. 

Send,  E-mail  or  Fax  resumes  to: 

The  Indianapolis  Star 
307  N.  Pennsylvania  Street 
Indianapolis,  IN  46204 
E-mail:  careers@indystar.com 
Or  Fax  (317)444-8200 


PRODUCTION/ TKC  H 


OPERATIONS  DIRECTOR 
Central  Maine  Newspapers,  a  division  of 
Blethen  Maine  Newspapers  and  part  of  the 
Seattle  Times  family,  has  an  opening  for  an 
experienced  Operations  Director  who  can 
provide  leadership  and  direction  to  the  or¬ 
ganization  in  support  of  revenue  and  opera¬ 
tional  objectives.  The  position  is  a  major 
player  on  the  senior  management  team  and 
requires  a  minimum  of  five  years  experi¬ 
ence  in  operations  management. 

It  will  require  solid  knowledge  of  the  com¬ 
mercial  print,  IT,  composing,  camera-plate, 
press  and  mailroom  operations,  as  well  as 
competencies  in  regulatory  requirements, 
safety  programs  and  facilities  management. 
All  this  in  beautiful  central  Maine!  Competitive 
salary  and  benefits  package.  Qualified 
applicants  should  send  resume  and  cover 
letter  to: 

Central  Maine  Newspapers 
ATTN:  Human  Resources 
Operations  Director 

274  Western  Avenue,  Augusta,  ME  04330 
Fax:  (207)  621-5744 
E-mail:  chowe@centralmaine.com 
We  are  an  equal  opportunity  employer 


-POSITIONS  WANTED- 


ADMINISTRATIVE 

SALES  DIRECTOR/PUBLISHER/GENERAL 
MANAGER:  Sales  Team  falling  asleep?  Let 
me  help  put  the  fire  back.  Seasoned  sales 
executive  with  over  22  years  publishing  ex¬ 
perience.  Call  (954)  452-3371  or  E-mail 
sunpub@bellsouth.net  for  FREE  Brochure. 

_ CIRCULATION _ 

CIRCULATION  SALES:  Experienced  profes¬ 
sional  seeks  sales/distribution  opportunity. 
Eastern  Zone  2.  Phone/Fax  (631)  588-2735 

_ EDITORIAL _ 

TALENTED  10-year  reporting  pro  wants  to 
recharge  his  batteries.  If  you  want  a  hard¬ 
working  generalist  who  writes  lots  of  solid 
copy,  let’s  talk.  Call  or  E-mail  Brad  Buck: 
(352)  475-3249 
bradbuck853@hotmail.com 

From  the 

newsrooms 

to  the 

PRESSROOMS 

to  the 

boardrooms  - 

110  one  covers  the 
newspaper  business  like 
Editor  &  Publisher 


,  ,  I  iiuwDuauui  uuoiiiu 

The  thing  always  happens  I  ^  * 
that  you  really  believe  in;  and  Editor  &  Publ 
the  belief  in  a  thing  makes  it 
happen.”  | 

-Frank  Lloyd  Wright  | 
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CLASSIFIED  ADVERTISING 
INFORMATION 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 

HELP  WANTED  ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $13.25 

1  week . 

. $12.10 

2  weeks . 

. $12.30 

2  weeks  . 

. $10.65 

3  Weeks . 

. $10.85 

3  Weeks . 

. $  9.30 

4  weeks . 

. $  9.15 

4  weeks  . 

. $  8.00 

1 2  weeks  . 

. $  8.75 

1 2  weeks  . 

. $  7.00 

26  weeks  . 

. $  7.80 

26  weeks  . 

. $  6.20 

39  weeks  . 

. $  7.50 

39  weeks  . 

. $  5.80 

52  weeks  . 

. $  7.15 

52  weeks  . 

. $  5.45 

BLIND  BOXES:  $25  per  insertion:  counts  as  additional  line  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

BLACK  &  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  $144 

12  weeks  . 

.  $  112 

2  weeks  . 

.  $131 

26  weeks  . 

.  $  107 

3  Weeks  . 

.  $124 

39  weeks  . 

.  $  101 

4  weeks . 

.  $120 

52  weeks  . 

. $  95 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-cancellable.  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed.  Deadline  is  Tuesday  prior  to  Monday 
Publication.  Cash,  check,  VISA,  MasterCard,  and  American  Express 
accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad  copy 
must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve  the 
right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone,  5. 

Ad  Classification,  6.  No.  of  insertions. 

Or  Place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 

TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss@editorandpublisher.com 

MICHELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  +  WESTERN  U.S.) 

mmacmahon@editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  +  ALL  OTHER  CATEGORIES) 

mgolden@editorandpublisher.com 

www.editorandpublishef.com 


EDITORtf^ 

PUBLISHER  ANNUAL  DIRECTORIES 

Order  Your  Editions  Now! 

You'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpaper  industry.  Part  1  provides  the  most 
up-to-date  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  speciolty  and  free  publications. 
And  Part  3  is  a  phone  directory  of  all  the  major  ployers  in  both  daily  and  non-daily  papers. 

Want  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian  markets?  Turn  to  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quantitative  and  qualitative  data, 
including  cost  of  living,  crime  and  quality  of  life  indices...graduation  levels...housing  and  rental  rates... 
relocation  information...exclusive  economic  and  demographic  projections  ond  much  morel 

All  TITLES  NOW  AVAILABLE  ON  CD-ROM.  For  faster  service 
'  or  for  information  on  our  CD-ROMs,  call  1  -888-61 2-7095. 


EDITORjy 

PUBLISHER 


INTERNATIONAL  YEARBOOK 


□YES!  Please  rush  my  order  of  the  [(Star  £  PuMsher  International  Year  Book  in  the  format  and  version  I  hove  chosen. 

Name _ 

Title _ 


Compony _ 

Address _ 

City _ 

QTY: 

(  )  3-Volume  Set:  S205  each 

(  )  Volumes  I  &  3:  Si  55  for  both 
(  )  Volume  I  only:  $130  each 

(  )  Volume  2  only:  S1 1 5  each 

(  )  Volume  3  only:  $55  each 

(  I  CD-ROM  version  of  the 
International  Year  Book  $895 
(Purchase  includes  Vols.  1  &  3  of 
the  printed  edition). 

For  CD-ROM  information,  coll 
1-800-335-4380  ext.  i. 


Stote , 


.Zip. 


J  Check  Amount  Enclosed  $ _ 

(Payable  to  Editor  £  Publisher  Year  Bock  in  US  dollars  only 
Ml  orders  shipped  outside  U.S.  and  (onodo.  pleose  odd  $45) 


Charge  my:  JVISA  JMC 

Account  #  _ _ _ 

Signoture _ 

Phone  # _ 

Fox# _ 


□  AMEX 

_ _Exp.  Dote. 


Payment  must  occompony  all  orders.  CA,  CO,  DC,  FI,  GA,  IL.  MA,  MD  NV 
NY,  OH  and  TX  residents,  pleose  odd  o^opriote  soles  tox.  Conodo  resi¬ 
dents,  pleose  add  GST.  No  shipping  to  PO  Mxes.  All  CD-ROM  sdes  ore  finol. 


Your  Business  (Check 

one  category  only). 

1.  J  Newspaper 

17.  J  Publishing  other 

2.  J  Newspoper 

than  Newspoper 

Equip.  Mir. 

18.-I  Real  Estate 

3.  J  Syndicate/ 

20.  J  food:  Rest./ 

News  Service 

Whisie 

4.  _l  Ad  Agency 

21. J  Insurance 

S.  J  Public  Relations 

22.  -1  Medio 

firm 

23.  J  Non-profit 

6.  J  legol  firm 

24.  J  Recruiter/ 

7.  J  Government 

Empl.  Agency 

8.  J  Mfr.  -  Generd 

2S.  J  Mktg./Reseorch 

9.  _l  Mfr.  -  Auto 

26.  J  Utility 

&  Truck 

27.  J  Entertainment 

to.  J  Mfr. -Food 

28.  -1  Book  Dist. 
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Randy  Laskody 

Herald-Standard 
Uniontown,  Pa. 


That  s  a  lot  of  bull,  so  clown  time  is  over 
at  the  Bullskin  Township  Community  Fair 
on  Aug.  15.  Adam  Boyd  of  Grove  City 
was  in  the  ring  as  a  rodeo  clown  to  attract 
the  bull’s  attention  away  from  fallen 
riders,  when  he  got  a  little  more  attention 
than  perhaps  he  was  expecting. 


Under  10,000 


Scott  Anderson 

Greenfield  Observer 
Greenfield,  Wis. 


After  a  tough  late-season  loss, 
the  coaches  of  the  Greenfield  High 
School  boys’  basketball  team 
try  to  collect  their  thoughts.  Their 
team  had  just  lost  to  rival  Thomas 
More  High  School,  ending  their  dream 
of  gaining  first  place  in  their  division. 


Christof  Stache 

The  Associated  Press 

New  York 


Honorable  Mentions 


Shaun  Stanley 

The  Denver  Post 
Denver 


Besides  our  13  winners,  we 

judged  an  additional  nine  images, 
which  lost  out  in  a  “photo  finish,” 
as  deserving  special  recognition.  All  22 
pictures  can  be  viewed  on  our  Web  site 
(http :  / /www.editorandpublisher.com) 
Thanks  to  all  who  entered  the  contest. 

David  Guttenfelder 

The  Associated  Press 

New  York 


Marcelo  Hernandez 

The  Associated  Press 

New  York 

John  J.  Kim 

The  Oakland  Tribune 
Oakland,  Calif. 

Steven  King 

The  Landmark 
Holden,  Mass. 

Bill  Lackey 

Springfield  News-Sun 
Springfield,  Ohio 


Craig  F.  Walker 

The  Denver  Post 
Denver 

Kevin  R.  Wexler 

He  rald  News 
West  Paterson,  N.J. 


www.edltorandpubllsher.com 
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[Observer 


Flint  Journal’  redesigns  and  produces  eight  Michigan  community 
pubs  soon  after  Advance  acquisition  of  Heritage  group’s  papers 


Flushing  Observer 
before  (left)  and 
after  Booth 
Newspapers 
redesigned  it. 


BY  JIM  ROSENBERG 

WHEN  Advance  Publications’  Booth  News- 
papers  in  Michigan  recently  acquire<i  Heritage 
Newspapers  Inc.’s  nine  Glenesee  County  week¬ 
lies  and  a  90,000-distribution  shopper,  they 
were  placed  under  management  of  The  Flint 
Journal's  publisher,  Roger  D.  Samuel.  He  indicated  the  deal  meant 
more  readers,  zoning,  and  countywide  reach  for  advertisers. 

Accounting  for  at  least  part  of  that  change  was  the  decision  to 
include  a  weekly,  where  appropriate,  as  a  section  of  the  Journal. 

Doing  so,  however,  required  that  the  had  exactly  two  weeks  to  redesign  eight  of 

weeklies  conform  to  the  daily’s  look.  When  the  nine  papers.  One  of  them  was  folded 

Samuel  announced  the  acquisition,  his  staff  into  another’s  coverage  and  circulation. 


QuarkXPress  and  work-flow  templates 
had  to  be  devised  for  the  new  titles,  which 
also  required  Web  publishing  and  archiv¬ 
ing,  said  Brian  Masck,  the  Journal  director 
of  photography  and  editorial  systems. 

A  “preliminary  work  flow”  was  in  place 
“the  middle  of  the  following  week,”  Masck 
recalled.  For  the  Baseview  editorial  system, 
he  wrote  and  continues  to  refine  Apple- 
Scripts  that  simplify  and  speed  the  creation 
(with  publication  name,  priority,  status, 
and  other  information)  and  filing  of  stories, 
as  well  as  slotting  them  to  pages,  setting  the 
publication  name,  page  number,  section 
letter,  and  slug  code  for  directory  sorting. 

Until  ready  to  fully  exploit  the  Baseview 
system’s  capabilities,  said  Masck,  the 
operation  relies  on  scripting  to  clean  up 
(line  endings,  punctuation,  etc.)  and  attach 
pertinent  database  information  to  remote 
reporters’  and  ftwlancers’  e-mailed  copy, 
which  Baseview  Transporter  software 
moves  into  its  editorial  system. 

The  IQue  system’s  flexible  database 
allowed,  for  example,  not  only  assigning  the 
weeklies  the  same  priority  and  status  values 
used  for  the  Journal,  but  also  segregation 
of  weekly  copy  from  daily  work  flow,  even 
though  the  weeklies’  stories  “are  able  to  join 
daily  production  should  we  want  to  send 
them  to  what  we  call  ‘Work’  for  the  copy 
desk  to  edit,”  said  Masck.  He  added  that  it 
also  permitted  feeding  weekly  stories  to  the 
text  archive,  the  third-party  text  vendor, 
and  the  Web  site  without  problem. 

Masck  noted  that,  besides  regular  daily 
production,  “we  published  80  broadsheet 
pages”  for  the  new  weeklies,  which  circulate 
84,000  copies.  He  credited  organization, 
planning,  and  the  editorial  system’s  flexibil¬ 
ity  for  the  staff  s  success  in  publishing  the 
last  page  272  hours  before  deadline  on  the 
afternoon  of  Oct.  4. 

The  weeklies’  pages  are  prepared  for 


JOURNALISTS  WHO  toke  the 
LEAD  IN  SHAPING  PUBLIC  OPINION 
SHOULD  TAKE  A  LEADERSHIP  COURSE. 

BEEN  TO  POYNTER? 


Poynter  Leadership  for  Mid-Level  Editors 
January  26-31,  2003 
Application  Deadline:  December  2,  2002 


Mid-level  newspaper  editors  from  all  departments  including  online  will  identify 
your  leadership  skills  and  learn  how  to  couch,  motivate,  and  develop  staff  You'll 
learn  strategies  for  collaborating  with  colleagues  and  how  to  set  goals  and 
priorities.  You'll  get  planning  tips  and  enhance  your  abilities  in  ethical  decision¬ 
making,  diversity,  and  constructive  feedback. 


Poynter. 

EVERYTHING  YOU  NEED  TO  BE  A  BEHER  JOURNALIST 

www.poynter.org 
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the  cLJ^  digital  system  Get  ready  for  the  ride  of  your  life.  Presenting  the  EOS-1  D 
and  EOS  D60,  Canon’s  latest  cutting  edge  digital  cameras.  With  a  magnesium  alloy  body  and  a  shooting  speed  of  up 
to  Bfps,  the  ID  is  tough  as  nails  and  insanely  fast.  With  6.29  million  pixels  and  a  proprietary  CMOS  sensor,  the  new 
□60  produces  mind-boggling  image  quality.  Fully  compatible  with  over  50  EF  lenses,  there’s  no  reason  not  to  saddle 
up  and  give  one  a  try.  Adventure  calls.  Are  you  ready  to  live  on  the  edge? 


dailies,  Journal  will  convert  to  offset 
(a  one-around,  doublewide,  MAN  Roland 
Regioman  press).  “We’ve  just  broken 
ground  in  downtown  Flint,”  Samuel  noted. 

Heritage  had  38  employees  at  its  facility, 
according  to  General  Manager  Darrell 
Futo,  who  transferred  to  Heritage’s  central 
office  in  Southgate.  All  were  to  be  offered 
severance  and  chances  to  apply  for  jobs  at 


the  Journal's  operation.  In  the  month  since 
the  weeklies  transferred  to  Booth,  the  new 
owner  so  far  has  hired  about  six  Heritage 
staffers  —  “some  news  staffers,  but  mostly 
on  the  ad-sales  side,”  reported  Samuel. 

“What  was  remarkable  about  this  transi¬ 
tion,”  said  Masck,  was  the  absence  of  Her¬ 
itage  staffers  during  the  first  week’s  work. 

I  “We  did  it  all  with  ...Journal  employees.”  11 


printing  at  Michigan  Web,  a  commercial 
printer  with  which  the  Journal  had  no 
previous  relationship  and  for  which,  said 
Masck,  “we  had  to  work  out  color  calibra¬ 
tion  issues”  and  the  transfer  of  PDF  files. 

But  in  2004,  Publisher  Samuel  said, 
“Well  move  [all  printing]  back  inside  when 
we’re  up  and  running  on  the  offset  press,” 
as,  like  all  but  one  of  the  seven  other  Booth 


succeeded  by  Wes  Lucas,  CEO  and  presi¬ 
dent  of  the  Dutch  holding  company  of  Sun 
Chemical  Corp.,  Fort  Lee,  NJ.,  which 
includes  North  America’s  US  Ink,  Heritage, 
and  Sun  Chemical  (GPI)  ink  businesses. 

Barr  will  remain  Sun  Chemical’s  desig¬ 
nated  senior  director  at  output-systems 
and  -materials  supplier  Kodak  Polychrome 
Graphics,  co-owned 
by  Eastman  Kodak. 

Since  Barr  joined 
as  assistant  to  the 
president  in  1962, 

Sun  Chemical’s  core 
inks-and-pigments 
business  grew  from 
a  $25-million  U.S. 
operation  to  a  $3.5- 
billion  global  enter¬ 
prise.  Sun  Chemical 
is  wholly  owned 
by  Tokyo-based 
Dainippon  Ink  and 
Chemicals  Inc. 

Before  rising  to 
group  chairman  in 
1997,  Barr  was 


Sun  Chemical  Chairman  Barr 
retiring;  Lucas  moving  up 

Edward  E.  Barr  will  retire  as  chairman  of 
Sun  Chemical  Group  B.V.  Jan.  1.  He  will  be 


0@AI«NEir 

The  Pulliam  Journalism  Fellowship 

Jump-start  your  newspaper  journalism  career  with  a  solid  program  that  boasts 
four  Pulitzer  Prize  winners  among  its  alumni  —  the  Pulliam  Journalism  Fellowship. 
The  Fellowship  offers  myriad  career  opportunities;  in  fact,  a  Pulliam  Fellow  from 
our  first  class  of  1974,  Barbara  Henry,  now  serves  as  president  and  publisher  of 
The  Indianapolis  Star. 

Now  entering  its  30th  year,  the  2003  Pulliam  Journalism  Fellowship  helps 
build  a  bridge  from  the  classroom  to  the  newsroom.  Fellows  are  assigned  to 
The  Indianapolis  Star  or  The  Arizona  Republic  in  Phoenix  for  10  weeks  each 
summer  as  staff  reporters.  We  award  20  Fellowships  annually.  The  stipend  is  $6,300. 

Traditionally,  our  Fellowships  have  been  open  only  to  graduating  college  seniors. 

In  2001,  we  expanded  eligibility  to  include  college  sophomores  and  juniors  as  well 
as  seniors  pursuing  a  career  in  newspaper  journalism.  We  will  be  accepting  applica¬ 
tions  for  our  Summer  2003  program  as  of  September  2002. 

Visit  our  Web  site  at  http://www.indystar.com/pjf  or  e-mail  Fellowship  director 
Russell  B.  Pulliam  at  russell.pulliam@indystar.com  for  an  application  packet. 

You  also  may  request  a  packet  by  writing: 


Sun  Chemical  execs 
chairman,  CEO,  Edward  Barr  (top) 

and  president  of  and  Wes  Lucas 

Sun  Chemical  Corp. 

for  11  years.  He  was  a  group  vice  president, 
then  executive  vice  president  until  1982, 
when  he  left  to  lead  a  specialty-chemicals 
joint  venture  with  London’s  Courtaulds 
PLC.  Barr  returned  to  Sun  Chemical  in 
1987  as  CEO  after  its  reorganization. 
Besides  holding  New  Jersey  leadership 
positions  in  science  and  education,  Barr  has 
been  involved  with  New  York  University’s 
Stem  School  of  Business  and  Harvard  Uni¬ 
versity’s  Kennedy  School  of  Government. 

Named  president  a  year  ago,  Lucas  was 
with  Chevron  Corp.  and  later  consulted  for 
McKinsey  &  Co.  in  Sweden,  helping 
manufacturers  improve  profits  and 
operations  and  restructure  in  an  inter¬ 
national  environment.  He  returned  to  the 
States  as  president  of  Allied-Signal  Corp. 
before  moving  to  Nova  Chemicals  Corp. 

He  also  founded  a  network-software  firm. 


Russell  B.  Pulliam,  Director 
The  Pulliam  Journalism  Fellowship 
P.O.  Box  145 

Indianapolis,  IN  46206-0145 


28  KDITOK& PUBLISHER  OCTO  B  E  R  2  8  ,  2  0  0  2 


uriiiSfifiiiiLiiigtffi 


SYNDICATES 


Brian  Walker’s  book  takes  a  look  at  post-World  War  II  cartoons 

BY  DAVE  ASTOR 

Brian  Walker  brings  an  impressive  set  of 
credentials  to  authoring  a  just-published 
history  of  comics.  The  son  of  “Beetle  Bailey” 
creator/“Hi  and  Lois”  co-creator  Mort  Walker 
has  helped  write  both  strips  since  1984,  helped 
found  the  International  Museum  of  Cartoon  Art,  curated  more 
than  60  cartoon  exhibitions,  taught  cartoon  history,  and 
written  or  edited  more  than  a  dozen  cartoon-related  books. 

Still,  does  the  world  need  another  histor>'  !  The  content  is  stronger.  There  are  many 
of  comics?  What  makes  The  Comics:  Since  talented  people  working  the  last  decades.’ 

1945  different?  For  one  thing,  Walker  Walker  added  that  another  positive 

discusses  both  the  business  (including  development  is  the  increased  number  of 

syndication  and  licensing)  and  artistic  sides  women  and  minoritv’  cartoonists  in 
of  comics.  But  it’s  the  book’s  title  that  oft’ers  sjTidication.  “It  was  a  white  man’s  busine: 

the  best  clue  to  how  it  differs.  for  many,  many  years,”  he  said. 

“A  lot  of  people  have  written  about  the  Published  by  Hariy  N.  Abrams  Inc.,  thi 

histoiy'  of  comics  up  to  World  War  II,”  heavily  researched,  336-page,  coffee-tabk 

while  devoting  less  space  to  the  time  after  size  hardcover  includes  historical  informa 

that,  said  Walker.  The  implication  is  that  tion  organized  by  decade  and  biographica 
comics  have  gone  downhill  since  1945.  profiles  of  many  comic  creators.  There  an 

Walker,  50,  said  the  pre-1945  era  was  also  776  pieces  of  art  —  210  in  color  — 
indeed  a  golden  age  for  such  things  as  provided  by  museums,  libraries,  collector 

adventure  strips  and  spectacular  drawing  syndicates,  and  the  artists  themselves. 

—  art  greatly  helped  by  newspapers  Walker  tried  to  give  the  book  an  elegan 

running  comics  bigger  than  they  do  now.  design.  “People  tend  to  look  at  comics  as 
“But  comics,  while  they’ve  changed  cheap  entertainment,”  he  said.  “If  you 

considerably,  are  still  a  very  vital  art  form,”  present  comics  with  class  and  respect, 

said  the  King  Features  Syndicate  creator.  people  look  at  them  in  a  new  way.” 

“They’re  more  sophisticated  and  wittier.  Despite  the  pre-1945  histories  of  comic 


OtO  V d  Castellanos  of  Universal  Press  Syndicate.  ... 

d  wdwl  O  ■  ■  ■  Universal  columnist  Mary  McGrory  received 

An  animated  TV  series  based  on  the  a  lifetime  achievement  award  from  the 

“Baldo”  comic  may  start  early  next  International  Women’s  Media  Foundation. ... 

year.  The  show  is  from  Univision,  the  |  During  his  recent  trip  to  entertain  American 
Spanish-language  broadcaster,  and  is  being  I  troops  in  Afghanistan,  actor/comedian  Robin 
produced  in  Spanish  and  English.  Also,  Williams  held  a  T-shirt  with  an  editorial 

Andrews  McMeel  Publishing  released  Night  |  cartoon  by  Gary  Varvel  of  The  Indianapolis 
of  the  Bilingual  Telemarketers,  a  “Baldo”  I  Star  and  Creators  Syndicate.  It  showed  Uncle 
collection  by  Hector  Cantu  and  Carlos  I  Sam  carrying  a  World  Trade  Center  victim. 


^  A  cartoonist  who  wrote 
ir,  the  book  on  comics. 


!  The  content  is  stronger.  There  are  many 
talented  people  working  the  last  decades.” 

Walker  added  that  another  positive 
development  is  the  increased  number  of 
women  and  minoritv’  cartoonists  in 
svTidication.  “It  was  a  white  man’s  business 
for  many,  many  years,”  he  said. 

Published  by  Hany  N.  Abrams  Inc.,  the 
heavily  researched,  336-page,  coffee-table- 
size  hardcover  includes  historical  informa¬ 
tion  organized  by  decade  and  biographical 
profiles  of  many  comic  creators.  There  are 
also  776  pieces  of  art  —  210  in  color  — 
provided  by  museums,  libraries,  collectors, 
syndicates,  and  the  artists  themselves. 

Walker  tried  to  give  the  book  an  elegant 
design.  “People  tend  to  look  at  comics  as 
cheap  entertainment,”  he  said.  “If  you 
present  comics  with  class  and  respect, 
people  look  at  them  in  a  new  way.” 

Despite  the  pre-1945  histories  of  comics 


crowding  the  shelves. 
Walker’s  next  book 
will  cover  that  veiy 
subject.  He  said  The 
Comics:  Before  1945 
—  which  is  scheduled  for  a  2004 
release  —  will  cover  more  of  the  business 
side  of  comics  than  such  histories  usually 
do.  It  draws  on  scholarship  conducted  since 
the  last  histories  were  written,  and  (as  was 
the  case  with  the  postwar  book)  uses  the 
relatively  untapped  source  of  issues 
buried  in  the  New  York  morgue  of  this 
118-year-old  magazine.  ® 


autoeditor.com 

AUTOMOBILE  EDITORIAL  &  PHOTOGRAPHY 


www.editorandpubli5her.com 


€i  delivered  fresh  weekly  99 


Great  content  and 
custom  web  pages. 

Point  your  browser  to 
.autoeditor, com 
or 

call  us  toll-free  at 

1-877-676-9608. 


OCTOBER  28,  2002  EDITORS;  PUBLISHER  29 


-  30 


Shoptalk 


THE  FAMIIY  BUIESS 

Remembering  B.H.  Ridder  Jr.,  a  Founding  Father  of  Knight  Ridder 


BY  TONY  RIDDER 


TWO  MONTHS  BEFORE  MY  FATHER,  BeRNIE  RiDDER,  DIED 

Oct.  10  of  complications  from  a  stroke,  he  was  still 
asking  questions  about  the  business.  Santana  Row, 
a  large-scale  and  not-yet-completed  housing  and 
shopping  complex  in  San  Jose,  Calif,  had  inexplicably 
caught  fire,  causing  $70-million  to  $90-million  worth  of  damage. 
“What  was  the  impact  on  the  community?”  Dad  asked  me,  despite 
his  being  very  ill.  “What  about  the  advertisers?  The  paper?” 

It  was  so  typical.  Dad’s  insatiable  curiosity  about  the  newspaper’s 


performance,  the  communities  in  which  he 
worked  —  and,  indeed,  the  whole  world 
around  him  —  was  well-known  to  anyone 
close  to  him  over  a  career  that  spanned 
most  of  his  85  years. 

As  a  boy  in  Duluth,  Minn.,  where  he  was 
the  publisher,  I  remember  his  involvement 

with  the  Rotary,  the  Food  Bank,  j - -—3 

the  Community  Chest.  Later,  in  j 
St.  Paul,  he  successfully  sought  a  ^ 
Hilton  Hotel  for  the  downtown  j  4 
area  of  that  city  and  the  Vikings  j  1 
football  franchise  for  the  Twin  |  , 

Cities.  Years  later,  when  he  was  |  L 
no  longer  directly  associated 
with  the  Saint  Paul  Pioneer  i 

Press,  he  would  return  there  /< 

and  ask  the  ad  directors:  “How  J  ^ 

is  our  business?  How  are  our 
advertisers  doing?”  He  would  ask 
the  editors:  “What  are  the  local  stories?” 
Although  I  might  not  have  known  it  at  the 
time,  these  were  my  first  lessons  in  the 
newspaper  business:  to  be  totally  engaged 
in  both  the  business  and  editorial 
operations  as  well  as  in  the  affairs  of  the 
community  that  the  newspaper  served. 

The  truth  is:  Dad  did  not  encourage 
me  to  go  into  the  business.  In  fact,  I  had 
to  ask  him  if  I  could  go  into  what  was,  by 
then,  a  widely  dispersed  family  concern. 


Bernard  H.  Ridder  Jr. 


Starting  with  two  special-interest 
newspapers  in  New  York,  Ridder 
Publications  had  grown  to  include 
newspapers  in  the  Midwest  and,  with 
Dad’s  heavy  influence,  in  Colorado  and 
California  as  well.  Dad’s  response, 
ultimately,  was:  “I  will  let  you  go  into  the 

- 1  business,  but  you  are  going  to 

H|L  have  to  earn  your  way.  And  if 
you’re  not  performing  up  to 
my  expectations,  I  won’t  let 
you  stay.” 

In  running  the  company, 
Bemie  Ridder  was  a  no- 
nonsense  guy  whose  focus  was 
on  hard  work  and  achievement. 

J  His  oft-stated  goal,  in  any 
V  situation,  was  to  do  what  he 

lidder  Jr.  (.^Hed  “the  right  thing.”  He  had 
an  uncanny  ability  to  size  up  people, 
prizing  integrity  above  all.  More  than  once, 
I  saw  him  ask  a  question  when  he  knew  the 
answer,  simply  to  ascertain  the  response. 

In  any  exchange,  he  came  to  the  point 
quickly,  and  he  did  not  like  long  meetings. 
Unlike  at  least  one  of  his  children, 
however,  he  was  a  patient  man. 

Editorial  was  hands-off  if  you  were  on 
the  business  side  of  the  operations  —  and 
pleadings  from  prominent  people  to  keep 
something  out  of  the  paper  weren’t  going  to 


change  that.  In  a  day  when  sports  fran¬ 
chises  would  routinely  pay  for  writers  to 
travel  with  the  team,  he  was  one  of  the  first 
to  change  the  practice  and  pick  up  the  tab. 

Dad  liked  to  reward  good  people,  even 
beyond  their  expectations.  In  a  sympathy 
note  I  received  last  week  from  John 
McMillion,  a  former  publisher  in  Duluth, 

I  was  reminded  that  Dad  named  him  to 
the  post  just  two  months  after  hiring  him, 
apparently  much  to  John’s  surprise.  “You 
didn’t  know  you  were  making  a  two-base 
hit?”  Dad  had  said  at  the  time,  and  John 
never  forgot  the  comment. 

Contrary  to  popular  perception.  Dad  did 
not  grow  up  wealthy.  Complications  in  his 
own  parents’  past  mandated  reasonably 
short  rations  during  the  1920s  and  ’30s  — 
an  experience  that  stamped  him  for  life 
with  fhigality.  The  price  of  any  given 
house,  car,  meal,  or  bottle  of  wine  could 
make  him  blanch,  right  until  the  end. 

Along  with  the  fiscal  restraint  was  a 
profound  sense  of  decorum,  the  right  way, 
the  polite  way,  to  £ict  —  at  all  times.  “Could 
I  have  another  glass  of  iced  tea?”  one  of  us 
might  say  at  a  family  dinner,  even  within 
the  past  year.  “Could  I  please  have  another 
glass  of  iced  tea?”  Dad  would  interject. 

In  college.  Dad  played  in  the  finals  of 
the  U.S.  intercollegiate  competition  in 
squash.  He  was  a  scratch  golfer,  and  he 
continued  to  play  golf  the  rest  of  his  life. 
Maybe  it  was  his  competitive  drive,  but 
almost  certainly  it  was  his  sense  of 
stewardship  that  led  him,  in  the  early 
1970s,  to  seek  a  partner  for  Ridder  Publi¬ 
cations,  by  then  a  substantial  collection  of 
newspapers.  Knight  Ridder  Newspapers 
was  the  outcome  of  the  search. 

In  later  years,  I  think  it’s  fair  to  say.  Dad 
became  something  of  a  “softie”  —  less 
intense,  and  politically  more  liberal  than 
the  man  we  had  known  growing  up.  But  he 
still  read  voraciously,  and  his  wisdom  was 
valued  more  than  ever.  When  he  resigned 
from  Knight  Bidder’s  board  of  directors 
nine  years  ago  because,  as  he  said,  “76 
was  old  enough,”  Jim  Batten,  then  the 
company’s  chairman  and  CEO,  asked 
how  he  would  manage  as  well  without 
Bemie’s  counsel. 

I  know,  now,  exactly  how  Jim  felt.  U 

Ridder  is  chairman  and  CEO  of  Knight 
Ridder. 
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Conservationists 
wanted  to  plant  more  trees. 


The  Forest  Products  Industry 
wanted  to  plant  more  trees. 


(After  much  debate,  they  decided  to  plant  more  trees.) 


In  fact,  the  participants  in  the  Sustainable  Forestry  Initiative®  program  are 
planting  more  than  1 .7  million  trees  every  day.  That's  over  650  million  a  year. 

It's  a  marriage  of  environmental  responsibility  and  sound  business  practices. 
And  that  provides  us  with  the  wood  and  paper  products  we  need,  while  helping 
to  ensure  the  future  of  our  forests  and  wildlife  for  generations  to  come. 


SUSTAINABLE  FORESTRY  INITIATIVE® 
Growing  tomorrow's  forests  today. 


www.aboutsfi.org 


He  can't  talk,  he  can't  walk,  he  can't  drive 
a  car.  Yet  he  could  be  the  most  important 
"person"  in  the  world  of  automotive 
safety  testing  today.  He's  THUMS,  the 
world's  first  virtual  human  for  crash  testing. 

Developed  by  Toyota  engineers,  THUMS 
can  provide  a  microscopic  look  at  the 
injuries  real  people  are  likely  to  sustain  in 
a  car  accident.  By  analyzing  data  from 
THUMS'  80,000  cyberparts,  engineers  can 
now  zero  in  on  skin,  bones,  ligaments  and 
tendons  —  something  they  were  never 
able  to  do  before.  i! 

li 

Although  currently  only  an  experiment,  '' 

technologies  like  THUMS  may  one  day  be 
used  to  supplement  Toyota's  existing 
safety  programs,  to  make  our  cars  even 
safer  for  real  human  beings.  Safer  cars  — 
thanks  to  one  very  smart  dummy. 


TOYOTA 


TODAY 


Produce  virtual 
crash  dummy 


TOMORROW 


Reduce  actual 
crash  injuries 


www.toyota.com/tomorrow 
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